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ABSTRACT 
Small and Medium Enterprises (SMEs) play an important role in almost all national 
economies ranking them as the key drivers of economic growth. There has been concerted 
efforts directed towards enhancing their survival and eventual growth of which 
researchers, policy makers and governments alike tend to put more emphasis on. The 
threat to survival is real and unless there is intensive effort from concerned parties, the 
situation might become out of control.  
Their survival is not optimistic the world over. Given this minimal survival rate, it 
becomes vital to research on the factors/characteristics/management abilities that are 
required to enable SMEs to survive and indeed progress to the growth phase of the 
organizational life cycle. The threat to survival is real and requires a concerted effort from 
both policy makers and the entrepreneurs themselves. This study, therefore, sought to 
examine the effect of entrepreneurial competencies (innovation, leadership, networking 
and risk taking) on the survival of SMEs in KSA  
The study was guided by the following research objectives which include; finding out 
what role is played by entrepreneur’s innovation, leadership, networking and risk-taking 
competencies on the survival of SMEs in KSA. The study reviewed past activities and this 
was explained by the literature review. The literature review evaluated the relationship 
between each of the various entrepreneurial competencies and their effect on survival of 
SMEs worldwide. The study therefore opted to adopt a descriptive research design. The 
findings revealed that entrepreneurial competencies (innovation competency, leadership 
competency, networking competency and risk-taking competency) of the SME owner-
managers (entrepreneurs) have a positive and significant effect on the survival of SMEs in 
KSA thereby increasing their chances of survival. The study therefore recommends that 
SMEs through the management should embrace innovation competency as a means of 
enhancing their survival, enhance leadership competency which is a key aspect in firm 
survival and performance, ensure that they embrace networking competency as a way of 
gaining competitive advantage and widening their customer base and adopt calculated 
risk-taking strategies in their operations. 
Keywords: Innovation, Risk Taking, Success, Leadership, Entrepreneurship 
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Chapter 1: Introduction 
1.1 Study Background 
In almost all national economies, small and medium-sized enterprises (SMEs) 
play a significant role as the primary engines for economic development. Since the 
early works of Schumpeter (as cited in Adeoye, 2015), it has been the research belief 
that SMEs and development are strongly and positively related.  
During their first three years of operation, SMEs are projected to have a high 
failure rate. Thus, researchers, politicians and governments are concerned with efforts 
to improve SMEs’ sustainability and eventual development. Most SMEs struggle with 
sustainability issues. Ng and Kee (2013) concluded that SMEs will continually learn 
and develop their entrepreneurial skills to thrive and grow in today’s challenging and 
rapidly changing business environments. They agreed that business skills play a crucial 
role in maintaining a business’s longevity and growth.  
SMEs cover a variety of businesses that offer goods and services that require 
joint control or undertakings, family enterprises and associations, which can be 
incorporated or unincorporated. SMEs are found in many different shapes and sizes, 
and can have close relations with other enterprises in today’s complex business 
environment. Often, these relations cause difficulty in precisely drawing the line 
between a small company and a more substantial company. Adjectives of scale are used 
to refer to SMEs, and economists prefer to group them into different classes according 
to specific observable quantitative indices. The number of employees is one of the most 
common criteria to differentiate between large and small companies (Hatten, 2011). 
The regulatory concept represents the number of employees, profits and/or sales 
in a Small Medium Enterprises. As the central criteria (ACCA, 2010), the European 
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Commission accepts this. Small and micro-enterprises (one to nine workers), small 
companies (one to 49 workers) and medium-sized enterprise (50 to 99 people) are 
formally classified in the Kingdom of Saudi Arabia according to jobs level. The usage 
of the word ‘job’ here does not automatically imply jobs that are partially or entirely 
compensated—it applies to the total amount of people employed in the business, 
whether they are paid partly or entirely (ACCA,2010). Consequently, this analysis is 
confined to companies with fewer than 100 workers. 
1.1.1 Global Perspective on SMEs 
More than 90% of all new companies worldwide are projected to be SMEs. 
Western economies have established SMEs as a useful tool for building employment 
and prosperity. Developing countries have a strong interest in SMEs’ position in 
economic growth and transformation in general and creation of jobs in particular. 
SMEs’ position in social, political and economic growth is widely recognised around 
the world. Empirical studies indicate that, in high-income countries, SMEs contribute 
about 55% of gross domestic product (GDP) and more than 65% of total jobs. In low-
income countries, SMEs and informal firms contribute around 60% of GDP and 70% of 
total jobs, while, in middle-income countries, they provide more than 95% of total 
employment and about 70% of GDP (ACCA, 2010). Investment in economic 
development is correlated with the relative importance of SMEs and the informal 
economy. The ratio of SMEs to jobs and GDP is smaller in the least developed markets 
than in the informal sector, where the vast majority of the poorest of the poor survive at 
subsistence levels (ACCA, 2010). 
In high-income countries, SMEs play an essential role—in particular, they make 
substantial contributions to both GDP and employment (Dalberg, 2011). Yet SMEs are 
also crucial for low-income countries. By comparing the resources for countries with 
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reasonably good results in entrepreneurship, SMEs contribute 52% of the revenue 
growth of the private sector, which provides a reasonable approximation of the global 
economic performance of the industry. SMEs contribute significantly to socioeconomic 
dynamics across nations: from 16% of GDP in low-income countries to 51% of GDP in 
high-income countries (ACCA, 2010). While SMEs play a significant role in national 
economies, SMEs’ sustainability worldwide is not promising. According to previous 
studies, 68% of all SMEs in the United States went out of operation within five years, 
while only 19% survived for six to 10 years and 13% lasted for 10 years. Meanwhile, in 
Germany, 65% survived for more than three years and 50% for five years (Cao, 2012). 
1.1.2 Regional Perspective on SMEs 
Formal SMEs contribute nearly 20% more towards jobs and GDP than do 
informal SMEs in middle-income countries (Nyagah, 2013). Therefore, it would be 
economically beneficial in these nations to remove the factors that deter casual 
companies from entering the formal SME market.  
SMEs have a crucial position in the macro-economy in Africa. The large-scale 
growth of SMEs in Sub-Saharan Africa has been increasing (Okpara, 2011). The 
Department of Trade and Industry (DTI, 2012) of South Africa, with consideration of 
the economic importance of SMEs to certain African countries, has stated that the gross 
industrial production of SMEs in South Africa contributes to 50% of GDP and that 
there are over 800,000 SMEs. In Nigeria, SMEs significantly contribute to economic 
development, particularly in the manufacturing industry. SMEs comprise approximately 
70 and 90% of industrial companies (ACCA, 2010). However, the failure risk of SMEs 
remains strong in Africa, with the probability that, during the first year of service, five 
of seven new SMEs will collapse. Throughout Southern Africa, five of seven SMEs are 
reported to collapse during the first year of operation (ACCA, 2010). In the first year of 
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activity, just two of seven new SMEs will succeed. Nearly all African countries follow 
the same scenario (ACCA,2010). 
1.1.3 SME Success 
According to Akindele, Oginni, and Omseoyele (2012), corporate longevity 
refers to a company’s capacity to work consistently amid numerous obstacles, including 
maintaining a management mechanism that continually reflects on market issues and 
addresses all stakeholders’ needs. Companies must observe events and assess their 
longevity to thrive. ACCA (2010) argued that SMEs are capable of avoiding the failure 
of industry and growing as respected, stable and prosperous companies.  
Most countries are worried about the high incidence of failure among SMEs. 
Academic research also acknowledges the need to explore external variables that may 
increase the chances of company success (Ejermo & Xiao, 2014). According to the 
research-based view, entrepreneurial knowledge is one of the most valuable intangible 
tools for the prediction of market survival(Ejermo & Xiao,2014). This factor is 
examined in this research in light of company expertise. 
For a company to maintain its viability, competitiveness and diversification 
plan, entrepreneurship skills must remain high (Sanchez, 2012). In industry, equity 
limitations push start-ups to enter a limited-capacity competition sector, which has a 
detrimental effect on the company’s prospects for survival. Barbosa (2016) stated that 
such constraints on the liquidity of small companies will prevent SMEs from building 
unpredictable shock buffers, which has a detrimental effect on investment forecasts and 
the probability of survival.  
Simple economic theory notes that companies only survive when they can profit 
from losses (Barbosa, 2016). This fundamental economic theory was endorsed by 
Barbosa (2016). The theory can be viewed as a symbol of productivity and business 
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strength in terms of strong client profitability. In the case of low competitiveness, which 
implies greater efficiency than the probability of success would be increased; however, 
in the case of reduced income arising from consumer control, longer survival will be 
achieved by more productive SMEs. The revenues of the business are expanded by 
income from invention and advertising that promote the existence of the product. 
Rentability is also suggested as a precondition for survival (Barbosa, 2016).  
Diversification often has a beneficial effect on SMEs’ chances of success, as 
fluctuations in earnings are significantly limited in these conditions (Barbosa, 2016). 
However, for small enterprises, a negative partnership focused on the assumption that 
the socioeconomic survival of small businesses is reliant on the discovery of niche 
markets to be served by specialisation, consolidation of efforts and consideration to 
avoid limited capital from being distributed from the primary business line to other 
corporate avenues.  
1.1.4 Entrepreneurial Competencies and SME Survival 
There is a general understanding that businesses are reliant on entrepreneurs’ 
skills for their existence, efficiency, sustainability and development (Barbosa, 2016). 
However, Barbosa (2016) referred to a general agreement about the topic of people who 
create and develop their businesses into entrepreneurial skills. They noted that the skills 
of such entrepreneurs may be defined as a specific category of skills related to the 
active conduct of business. The abilities of the entrepreneur contribute to business 
sustainability and growth. In their report, Barbosa (2016) summarised that 
entrepreneurial skills can be described as high-level attributes that reflect the overall 
capacity of the entrepreneur to perform a productive function and involve talents and 
personalities affected, in effect, by schooling, training, the context of families, 
experiences and other demographic aspects of the business. Training has the overall 
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effect of defining entrepreneurial abilities or concentration, and thereby leads to the 
sustainability and success of entrepreneurship (Barbosa, 2016).  
As reported by Barbosa (2016), a skill refers to an underlying trait of 
individuals, contributing to productive and/or superior job performance. A person’s 
work skills are the fundamental features of their inspiration, attributes, talents, facets of 
self-image, body of information, expertise and array of characteristic suitable for the 
individual’s work. Enterprisers working in SMEs are confronted with a variety of 
circumstances that demand rapid decisions and are thus critical for their company to 
thrive and prosper, with the capacity to conduct high intellectual activities.  
In the rapidly evolving market climate arising from rapid technical advances, 
the difficulty of business processes demands a fast workaround (Barbosa, 2016). 
Contractors should engage in various dimensions, such as intellectual, attitudinal, 
behavioural, technological and management aspects, with environmental forces 
requiring them to be very competent (Barbosa, 2016). It forces entrepreneurs to use a 
range of expertise to excel in their company endeavours (Kochadai, 2012). Competence 
is a broad term that includes the awareness, attitudes, habits and competencies that 
allow an individual who is competent in a specific situation to turn her or his thoughts 
into experiences of excellence. Competence does not apply to activities that are not 
performed well.  
Barbosa  (2016) observed that enterprise competence encourages corporate 
success, whereby the higher the expertise of SMEs, the higher the chance of successful 
corporate results. Many market problems are attributable to the ignorance, inadequacy 
and inexperience of shareholders running the SME and taking swift remediation 
measures in emergencies. The entrepreneurial competencies portfolio has a positive 
effect on organisational performance and is positively related to entrepreneurial 
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survival. Specifically, high entrepreneurial competencies and managerial competencies 
are linked to satisfaction with financial performance, whereas high managerial skills 
and technical competencies are linked to satisfaction with non-financial performance. 
Entrepreneurial competencies are a predictor of SMEs’ business survival and success  
1.2 Statement of the Problem 
In the Kingdom of Saudi Arabia, there is a high mortality rate among SMEs, 
with 2.2 million enterprises closing between 2011 and 2016, according to the Micro, 
Small and Medium Establishments Survey (RoK, 2016). As with developed nations, the 
Kingdom of Saudi Arabia has only a 10 to 20% success rate for SMEs.. Several 
researchers have sought to identify the main determinants of new vendor success and 
failure and the comprehensive catalogue of factors leading to such success or failure 
(Abdul & Ngugi, 2015; Nyagah, 2013). The high mortality rate raises questions 
regarding this vital sector’s success. Although many small companies struggle, many 
thrive past their infancy and teens, becoming success stories and generating prosperity 
for their entrepreneurs and work for the communities that they are supporting (Vijay & 
Ajay, 2011). 
Positive relationships between skills and SME success were established in 
previous studies (N. H. Ahmad, 2007; N. H. Ahmad, Halim, & Zainal, 2010; Kochadai, 
2012;; Ng & Kee, 2013; Sanchez, 2012). For example, in Spain, entrepreneurial skills 
are influenced by a mediating effect of organisational capabilities, not just explicitly, 
but indirectly, in SME success (Sanchez, 2012). Moreover, Madatta (2011) noted that 
entrepreneurship capabilities are directly linked to organisational performance in 
Tanzania. In the Kingdom of Saudi Arabia, the growing industry and economy has 
specific characteristics; thus, the SME situation requires evaluation. In the Kingdom of 
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Saudi Arabia, the bulk of SME loss studies based more on development (Abdul & 
Ngugi, 2015).  
1.3 Research Objective 
This study sought to examine the effects of entrepreneurial competencies on the 
success of SMEs in the Kingdom of Saudi Arabia. 
1.4 Research Hypotheses 
The study aimed to test the following research hypotheses: 
• Hypothesis 1: Innovation competency has a significant effect on the success 
of SMEs in the Kingdom of Saudi Arabia. 
• Hypothesis 2: Leadership competency has a significant effect on the success 
of SMEs in the Kingdom of Saudi Arabia. 
• Hypothesis 3: Networking competency has a significant effect on the 
success of SMEs in the Kingdom of Saudi Arabia. 
• Hypothesis 4: Risk-taking competency has a significant effect on the 
success of SMEs in the Kingdom of Saudi Arabia. 
1.5 Study Justification 
1.5.1 Aspiring Entrepreneurs 
This research is important for start-ups to determine their abilities and improve 
their prospects of success and ultimate development. It will serve as a tool for personal 
decision-making and an aid for self-assessment that can be used to raise knowledge of 
potential business activities among prospective entrepreneurs. With an appropriate and 
early understanding of the skills required, individuals can focus on learning these skills 
more efficiently and escape unproductive issues regarding where precious energy and 
resources should be invested. 
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1.5.2 Business Consultants 
Through this study, business consultants will become more aware of the 
competencies that entrepreneurs need to master and be trained on, and thus be able to 
offer appropriate guidance and assistance. 
1.5.3 Current Entrepreneurs 
Current SMEs can review their competencies and explore whether to develop 
them via preparation or education in the event of any deficiency. Through knowing that 
the personal competencies will have a beneficial effect on the company, entrepreneurs 
will behave more effectively and with greater confidence in achieving their objectives. 
1.5.4 Policymakers 
For economic progress, the speed of new company construction is crucial, 
provided that policymakers understand SMEs’ significant position in generating 
employment, promoting their usage of output forces, economic growth, social goods, 
market ties and as major contributors to GDP. The fact that SMEs’ survival rate is 
endangered is very troubling. This study will allow policymakers to establish policies 
that ensure the sustainability of SMEs based on knowledge about what will improve 
their entrepreneurial leadership skills. 
1.5.5 Scholars 
This study will be fascinating to scholars because they can gain theoretical and 
practical awareness of how business skills affect the viability of SMEs in the Kingdom 
of Saudi Arabia. Alongside offering empirical evidence, this study will add value to the 
knowledge stocks of the literature on SMEs’ entrepreneurial skills and survival, and set 
a milestone for future research, particularly in the Kingdom of Saudi Arabia, in the area 
of SME success. 
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1.6 Organisation of the Research 
This research comprises six chapters, as follows. Chapter 1 has discussed the 
problem statement and provided a brief overview of SMEs in the Kingdom of Saudi 
Arabia. Chapter 2 will discuss the previous studies, theories and definitions of key 
terms that will be used in the research. Chapter 3 will address the methodology 
implemented for data collection, and address the research variables and hypotheses 
development. Chapter 4 will present the statistical analysis through analysing the 
collected data using the SPSS statistical tool. Chapter 5 will address the main study 
findings and analysis. Finally, Chapter 6 will present the study conclusions and 
recommendations required for further research. 
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Chapter 2: Conceptual Framework 
2.1 Introduction 
This part of the research discusses the previous studies and literature related to 
the effect of entrepreneurial skills on the performance of SMEs in different countries. 
This chapter discusses the empirical analysis, previous theories, analytical evaluation 
and practical analysis implemented in previous studies. The aim of this literature review 
is to enable researchers to recognise apparent research gaps. 
2.2 Theoretical Review 
A theory is designed to describe, anticipate and interpret anomalies and, at 
times, test and broaden current understanding within defined limits (ACCA, 2010). A 
theoretical review is a mechanism that may help or perpetuate a theory. A theoretical 
framework introduces and outlines the theories that illustrate why the research question 
has arisen. A theoretical framework includes current theories that are used in particular 
research, including their terms, meanings and references to applicable scholarly 
literature. The theoretical context demonstrates an interpretation of the theories that are 
applicable and linked to previous research. 
Grant and Osanloo (2014) emphasised the need to define the theoretical context 
and argued that the choice of structure for a researcher is not subjective, but represents 
essential personal values and awareness about the importance of the research, and what 
positions to perform and how to apply it. The meaning and perception of research is 
vague without a theoretical context. This establishes the driving theory for constructing 
and promoting research and offers the basis for determining how the research as a 
whole should be viewed theoretically, methodologically and analytically. The 
theoretical structure consists of the theory selected by the researcher to explore a 
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subject, as well as the principles, interpretations and assumptions of that theory 
applicable to the subject being addressed. 
2.2.1 Theory of Innovation: Schumpeter’s Theory 
Some proposals are claimed to occur, but creative solutions are not easy to 
discover (Faltin, 2001). Throughout a defined field of business and perseverance 
throughout attempting to find a different approach are essential to enable a detailed 
study. Ideas will be incorporated, of course, so this is certainly not a simple job. Yet as 
a challenging task, constructing the entire building on a low base will be unfortunate 
(Faltin, 2001). The consistency of the company concept is crucial (Kavanagh & Hisrich, 
2010). The flexibility of the product that is developed and improved depends on 
whether the company can dominate the competition effectively or will struggle for 
survival and sustainability  
J. K. Ngugi (2013) claimed that Schumpeter’s 1934 theory is the most 
commonly recognised innovation theory. This theory of innovation stresses 
entrepreneurship benefits and the incentives for the creation of new value-generating 
development that will extend (and change) a revolving flow of revenues. Profits 
resulting from consumer dominance structures when income will be forced to zero in 
strictly unfair circumstances. An increase in income over ‘natural’ prices may be due to 
an improvement in consumer influence in this typical price and quantity setting in the 
domain of distribution or markets. 
The development of new financial operation, creating new sources of 
competitive value-adding and disturbing the flow of profits. Development in this area 
needs to be interpreted as a perturbing rather than smooth mechanism, which was 
named ‘creative destruction’. Creative disruption allows businesspeople to abandon 
existing paradigms and find alternative approaches. Dependent on stagnation in 
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salaries, the businesses liable have a labour expense that is that with delay only (Etro, 
2007). Profits are produced through the development of new fields of production 
activities. Enterprises may participate in internal creativity to launch or generate new 
goods or services; may rejuvenate themselves through innovating and modifying 
internal systems, frameworks or capabilities; may find and adapt different types of 
competitiveness in established markets; or may proactively build brand new commodity 
opportunities that certain businesses have not recognised or acquired. Innovating also 
calls for a specific concepts of creativity and thus needs a high degree of expert 
expertise, on which the individual sector and company relies. 
This theory is important for this analysis because the sustainability of industry is 
related to profitability. Schumpeter’s invention benefit theory reflects the monopoly 
status of firms that have first-hand advantages in the markets. In the context of the 
conventional system of market-based analysis, this common approach to the principle 
of Schumpeter renders it clear, in which financial analyses often concentrate on its 
position in economic trade, mainly across exchanges. When leading innovators create a 
temporary lock on some of the manufacturing (product) or input (process) markets, this 
produces huge invention income, usually related to higher export values and lower 
supply or costs.  
2.2.2 Theory of Leadership: Path-Goal Theory 
In an institution, Yukl (2011) described leadership as the capacity and 
willingness of the individual to control certain participants in the same organisation; to 
consider, determine and comply with what must be achieved and how it can be 
accomplished; and to promote individual and collective attempts to attain mutual goals. 
Northouse (2010) described management as a mechanism through which a specific 
individual influences the achievement of a collective objective by a number of people. 
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These definitions suggest some elements that are fundamental to the leadership 
phenomena, including that: (i) leadership is a method, (ii) leadership involves 
manipulating others, (iii) leadership occurs within a group, (iv) leadership implies 
reaching a target and (v) members and followers discuss these aims. Leadership as a 
mechanism is characterised specifically by the idea that leadership is not a characteristic 
held by only a few individuals at birth. Leadership is characterised as a mechanism and 
is a transactional interaction between leaders and members. Leadership as a process 
means that leaders are positively or negatively influenced by their followers. Yukl 
(2011) stressed that leadership is not a sequential one-way process, but rather a two-
way, collaborative experience between leaders and followers, where the leader 
influences her or his followers, and not vice versa. The idea of leadership as a 
mechanism is applicable to all—not just a few who are born with it. More specifically, 
leadership is not restricted to only the one member in a community who has formal 
power (Yukl, 2011). 
According to Northhouse (2010), the path-goal paradigm is a theory based on a 
leadership style of behaviour and management, whereby workers should better imitate 
in their working environment to reach goals for the improvement of the business. The 
leader clearly defines the aim; determines the route to the target; avoids challenges if 
possible; and offers the political, moral or other support required. Their goal is to 
inspire, encourage and serve workers to become productive members of the business. 
The path-goal paradigm is a philosophy that can be viewed as a mechanism for leaders 
to recognise and select particular activities, in accordance with the desires of their staff 
and the work environment, to provide a clear roadmap to daily work priorities and 
objectives. 
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The idea of a path-goal was initially developed in 1970 by Evans and then 
updated in 1971 by House to describe a type of leader as an opportunity to become 
subjects to accomplish goals. The philosophy of the route target provides the notion that 
incentive plays a significant role in the relationship between the boss, the subordinate 
and the ultimate performance of the subordinate dependent on that connection. House 
(1971) defined the path-goal principle with two basic propositions. First, ‘[o]ne of the 
leader’s strategic roles is to improve subordinates’ psychological conditions, 
contributing to opportunities to succeed or job fulfillment’ (House, 1971). In other 
words, leaders must be conscious of the measures taken to articulate goals and 
strategies and improve happiness by means of external recourses, which can enhance 
the morale of their subordinates. Second, House (1971) stated that the motivating goal 
should be accomplished through clear actions of the condition chief. The principle of 
path-goals identifies four behaviours that improve the engagement of individuals. The 
four types of management were built on three attitudes displayed by subordinates: (i) 
happiness of subordinates, (ii) anticipation of subordinates to their leaders and (iii) the 
expectation of good output of subordinates. 
The path-goal leadership style serves to provide structure to subordinates and, 
according to Johnson and Klee (2007), is a guideline, provides participatory criteria and 
is achievement oriented. It clarifies goals and offers detailed instructions to meet the 
required objectives in compliance with success criteria and organisational guidelines. 
The compassionate leader behaves responsively, building a welcoming environment 
and respectfully praising the success of subordinates in a satisfying manner. However, 
the participatory chief holds the power to make a final judgement on consensus 
activities, such as asking subordinates for advice before reaching a final decision. The 
boss, who is based upon success, sets ambitious goals; requires subordinates to deliver 
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at their maximum standard; is consistently seeking efficiency enhancements; and is 
assured that subordinates are responsible, can render efforts and can accomplish chief 
targets. 
This idea is important for this analysis because growing a small business is 
focused on sustaining and progressing through the growth process. The behaviour of the 
members is compatible with the incentive of the employee to increase efficiency. The 
actions and behaviours of the leader have the potential to influence followers, become a 
paradigm for role models, and provide clear direction and guidelines aimed at achieving 
a survival goal (Dhladhla, 2011). The trick to recognising management’s route-goal 
philosophy is to consider the direction that subordinates will follow to accomplish the 
given goals. Subordinates are inspired by their representatives to accomplish certain 
targets if representatives explicitly identify priorities, explain the path to accomplish 
them, eliminate barriers to the fulfilment of the priorities and enable them to achieve 
their objectives. 
2.2.3 Theory of Networking: Social Network Theory 
An organisational network is a group of individuals, ideally with an 
comprehensive array of expertise and information, through whom they are linked 
(Rathwell & Peterson, 2012). Ideally, each network user will respond to a request for 
assistance via email within 24 hours. It is the reaction stage to which a sound business 
network should be installed. They are part of the social networks that play a critical 
position in multinational corporations (Muzychenko, Zalan, & Wells, 2008). Such 
social networks of entrepreneurs have attracted significant academic attention in the 
literature. Entrepreneurs are generally known for operating their own autonomous 
SMEs, but it is important that they operate to build a network of individuals that they 
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may use to resolve different problems, gain assistance, increase sales, pursue innovative 
concepts and use external expertise (Tjosvold, 2008). 
Ko and Butler (2007) provided an overview of the key results that indicate that 
most entrepreneurs have powerful social networks, are a precious source of 
entrepreneurial ideas and are relevant to demonstrate the poor links through which new 
knowledge is more likely to be generated. Overall, developing connections and 
relationships is seen as essential for succeeding as a company. Entrepreneurs must play 
a role in creating their own contact networks to predict potential challenges, lead 
knowledge breakthroughs, resolve critical decisions and access support in achieving 
goals. Which are a part of the business networks that grow, cultivate and create new and 
profitable companies (Dimitrijevic & Engel, 2004). These are part of the business 
networks.  
The networking of entrepreneurs is inherently tied to their social capital. Social 
capital is described by Ellison, Steinfield, and Lampe (2011) as ‘real and potential 
resources that individuals benefit from relationships with others’. The pace of the 
businesspeople who develop new companies and the eventual results (Muzychenko et 
al., 2008) have a direct effect on their social capital. The goal of the analysis is to 
investigate the acquisition and continued development of the specific entrepreneurial 
competences required for the effective operation of social capital, together with 
intellectual and psychological resources. Moreover, social capital is the product of the 
networking skills of the entrepreneur (Praszkier, Nowak, & Zablocka-Bursa, 2009). The 
authors defined social abilities as certain skills that enable entrepreneurs to 
communicate effectively with others and play a role in their overall success. 
According to Machirori and Faloki (2013), proposed social network theory, 
which states that individuals in every culture have a range of social ties. In a company 
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with a large degree of social disintegration, leaders’ trust is low and the resultant 
interest is not big. Members then attempt to shape networks and ties, which contributes 
to shared relations between members that create trust and promote the exchange of 
knowledge and resources (Al-Tabbaa & Ankrah, 2016). 
Social network researchers base their research on the generalised social contours 
that provide specific interactions between individuals. The history of social networks 
has largely neglected physical space, but space is very important for recognising 
creativity. In addition, there is growing research demonstrating the influence of 
proximity on network tie development. Unfortunately, social networks that decide the 
access to knowledge and resources and thus boost efficiency due to web connections, 
indirect ties between partners or central locations of an industrial system (Barbosa, 
2016).  
A social network is generally seen as a means of securing key resources for 
SMEs, given the insecurity of the business environment. The larger the social 
networking community, the greater the business transactions aimed at creating more 
income and thus ensuring success. 
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2.2.4 Theory of Risk Taking: Prospect Theory 
Barbosa (2016) indicated that being a private entrepreneur risks financial 
wellbeing, work security, families and psychological wellbeing. The entrepreneur’s 
personal financial commitments to a failed business will contribute to substantial 
damages for the entrepreneur, which may threaten her or his living conditions. While 
mindful of the catastrophic financial and emotional implications of defeat, Liles (1974) 
indicated that it is best suited to closely examine the threats relevant to her or his 
individual company plans and whether she or he is able to pursue them or not. 
Barberis (2013) claimed that Kahneman and Tversky’s (1979) prospect theory is 
among the most significant analytical theories of ambiguous decision-making. The 
theory was updated in 1992 (Barbosa, 2016) to incorporate the principle of composite 
expectations, which includes the four elements of comparison dependency, risk 
avoidance, reducing vulnerability and likelihood weighting. In prospective philosophy, 
individuals gain advantages and disadvantages from profits, calculated in relation to a 
given frame of reference, rather than total wealth. Kahneman and Tversky’s 
justification of this supposition is called a ‘scale dependency’, with clear test data, 
though recognising that our perceptive mechanism functions more or less in the same 
way: we seldom find their absolute proportions, but are sensitive to shifts in qualities, 
such as luminosity, loudness and temperature (Barberis, 2013).  
Further, there is ‘performance resistance’, which suggests that individuals are 
much more responsive than they are to improvements of the same size.  
Probability weighting is the final component of prospect theory. For the theory 
of the future, people do not weigh outcomes by their objective probabilities, but by 
modified probabilities or weights of option, which influence their final decision 
regarding whether or not to take a risk. Decision weights are determined with the help 
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of an unbiased likelihood statement. The weighting method is applicable to composite 
probabilities in composite perspective theory (Al Nowaihi & Dhami, 2020). 
theory relates to this study because entrepreneurs require a risk-averse strategy, 
such that their business activities are successful. A risk-adverse investor favours high 
yields for established losses, rather than uncertain returns. The theory of prospect is a 
decision-making theory under risky situations, where these judgements are related to 
evaluations of future circumstances. This theory explicitly discusses the interpretation 
and evaluation of such judgements in decision-making (ACCA,2010). 
2.2.5 Theory of Survival: Profit Maximisation Theory 
Contributors bring innovative technologies and methods to the marketplace, 
while placing the current firms under intense strain. However, it is difficult for 
entrepreneurs to survive. A disparity between client sales and costs of distribution of 
the products or services offered may be described as mere economic benefit, directly 
and indirectly. For all products, the ‘opportunity expense’  is determined by objective 
calculation of economic income. The SME’s management by an individual who attracts 
the resources necessary to achieve a particular result allows it reasonable to assume that 
the goal is to optimise a long-term net anticipated return on investment. The owner-
manager should first select the cheapest combination of factors for every production 
level, in consideration of the equipment and costs that are accessible (Barbosa, 2016).  
The principle of income maximisation can be traced to Adam Smith’s book, The 
Wealth of Nations (Abdullah, 2010). As he concluded, any businessperson should 
behave with an interest in itself to maximise income and thereby increase the overall 
profit for the company. A business is following its goals by way of benefit and, in 
particular, by converting its capital into goods or services and then marketing them to 
consumers. Here, the SME’s survival depends on income. If revenues are not created, 
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then the business will eventually fail if profits can be used for future profit creation and 
capital substitution (Kumlachew, 2012).  
This principle is very clear in the area of organisational turnover. The goal of 
transforming a business from poor to nice or better is to improve the business condition. 
The first and perhaps only alternative at the time is to increase the competitiveness of 
the product. This means that profit maximisation is the primary aim for businesses to 
thrive (ACCA,2010). 
The theory is relevant for this analysis because income is the key motivating 
factor for survival. The business needs to optimise income, which ultimately results in 
improved profits at lower costs. Any contractor with her or his own business will be 
involved in optimising income and thus prolonging her or his market stay (Barbosa, 
2016).  
2.3 Conceptual Framework 
Ahmad, Halim  (2010), along with schematic or visual representation of the 
main variables of the research, described the analytical structure as a succinct summary 
of the phenomena under analysis. Conceptual frameworks are graphs or diagrams that 
display the relationship between the dependent and independent variables (Ahmad, 
Halim, 2010). The components of the entrepreneurial skills analysed are the 
independent criteria that affect the survival of SMEs in Kenya.(ACCA,2010) 
2.3.1 Innovation Competency and SME Success 
SMEs that do not implement innovation competency in a dynamic market will 
not be successful and will fail in the long term (RoK, 2016). SMEs practising 
continuous creativity are more susceptible to sustainability as a consequence of 
expanded market share losses from acceptance (Langerak, Rijsdijk, & Dittrich, 2009). 
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Innovation is the only way to succeed. (ACCA, 2010). The prevalent opinion tends to 
be that business innovation and success are directly related (ACCA, 2010). 
The direction by which businesses build inimitable properties contributes to a 
permanent competitive advantage (Esteve-Perez & ManezCastillejo, 2008). The reason 
for this is that supporting businesses in a positive manner to improve contributes to 
improved results, faster productivity, more jobs and higher salaries (Duran, 
Kammerlander, Van Essen, & Zellweger, 2016). A successful SME requires both 
creativity and growth concurrently and therefore includes a variety of tasks and 
processes. Innovative SMEs report considerably higher revenues and development rates 
than do non-innovative ones.  
According to Aghion and Jaravel (2015), innovations have a beneficial effect on 
earnings. SMEs can benefit in many ways from implementing an innovation strategy, as 
innovation presents entrepreneurs with an incentive to rent through the temporary 
establishment of a monopoly and continued innovation is a main driver of 
entrepreneurial long-term success. Given that small companies can operate faster, they 
can also receive monopoly rentals over a longer period than can larger businesses. An 
important incentive for SMEs to differentiate themselves from rivals is the launch of 
new goods, facilities, methods or business structures tailored to desirable niches (Silva, 
2012). This helps SMEs benefit from shoppers’ strong brand loyalty and lower-priced 
market responsiveness as a consequence of consumers’ appreciation for innovations’ 
individuality. It is especially desirable for SMEs to fill appealing niches for creative 
goods as it is smaller in scale (Rosenbusch, Brinckmann, & Bausch, 2011). 
However, some researches have proposed that creativity does not affect 
company sustainability (Christensen, 2013). This influence is mostly focused on the 
activity of the organisation in pursuing technologies that call for further financial and 
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technical growth and deployment support (Buddelmeyer, Jensen, & Webster, 2010). 
Similarly, other research indicates that innovation’s beneficial effect on survival may be 
important, but that the business has not gained from innovation any more since then 
(Zhang & Mohnen, 2013). While research supporting the direct positive link between 
innovation and success is the most abundant, since the relationship between innovation 
and survival still does not exist (Børing, 2015). Accordingly, a thorough analysis of 
how firms’ research practices are related to their sustainability is expected based on 
these findings (Colombelli, Krafft, & Vivarelli, 2016; Ganotakis, 2012; Langerak et al., 
2009).  
Such competition benefits help SMEs cope effectively with well-established 
businesses, which may be much greater than their smaller competitors (Rosenbusch et 
al., 2011). Small businesses can overcome market rivalry by delivering creative goods 
(Bressler, 2012). Innovations may also generate new demands and thus encourage rapid 
development. The company’s role within the business is improved if the new disruptive 
SME continues to detect substantial barriers that deter competition from entering the 
market and innovation that contributes to sustained over-average returns (Silva, 2012). 
2.3.2 Leadership Competency and SME Success 
Effective leadership is considered an important driver of management growth 
and a sustainable strategic edge to boost organisational efficiency (Edoka, 2015). For 
example, transactional leadership supports SMEs by connecting task accomplishment 
with lucrative rewards and ensuring that workers have the ability to perform their tasks 
effectively (Obiwuru, Okwu, Akpa, & Nwankwere, 2011). Visionary leaders develop 
an inspirational vision for a future society, express this vision through metaphorical 
concepts and use, model the vision through clear practice and construct the vision 
commitment (Karodia, Mandiya, & Machera, 2014). Visionary leadership in modern 
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organisational settings can deliver high rates of unity, participation, confidence, 
inspiration and thus success. 
Dola (2015) concluded that, if certain organisations are searching for productive 
means of allowing them to surpass others, a long-term solution is to concentrate on 
leadership effect. Enterprise leaders are considered to play a vital role in forming 
organisational expectations, encouraging employees to compete and organising 
organisational acts. This leading point of view has provided comprehensive analysis of 
the link between leadership style and team success. Some of them investigated the 
strategic position of leadership to understand how leadership styles can be applied and 
leadership actions used to enhance SME efficiency. Intangible assets, such as leadership 
styles, community, expertise and morale, in firms that combine staff, processes and 
corporate success are increasingly viewed as key factors. 
Work has established the central role of leadership for implementing and 
establishing projects and strategies inside and throughout organisations in light of 
corporate social responsibility. The leader is dynamic and pervasive and has been 
reported to involve a broad set of leadership abilities and competences. It is critical for 
businesses to lead in corporate social responsibility. Leadership styles, capabilities and 
abilities are most common in members whose organisations have positive 
improvements in corporate structure and emphasis is shown throughout the literature 
(D’Amato, Henderson, & Florence, 2009).  
Chief executive officers find the nature of their leadership skills to be the only 
aspect deciding their destiny. However, previous research proposed that leaders need to 
execute policies demanding improvements in the organisation’s course or capabilities 
through providing the required guidance; otherwise, the implemented strategy will fail 
(Pasmore, Lafferty, & Spencer, 2009). According to D’Amato et al. (2009), leadership 
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styles compatible with ‘reasonable’ leaders include confidence, creativity, personality, 
love, sense of humour and future vision. The task for today’s leaders is to operate 
effectively in a complex, contradictory climate, while reconciling various stakeholders’ 
values, desires and demands. Kehinde, Idris, and Oluitan (2014) claimed that leadership 
is necessary for corporate success, sustainability and effectiveness. As organisations 
expand, their desire for good leadership and success continues to increase. Leadership 
is a desirable skill and those with this skill are highly compensated. They claim that 
there is a close association between leadership styles and SME success (Roomi & 
Harrison, 2011). 
2.3.3 Networking Competency and SME Success 
Networking helps small companies to participate in marketing, which can offer 
ways to interact with a range of markets and enables greater connection to social capital 
(Taneja & Toombs, 2014). Networking plays a crucial role in growing the productivity 
of SMEs. Networking is a way for SME owners and managers to build and enhance 
marketing skills. Thus, networking has become a competitive weapon among SMEs in 
the form of clusters, strategic partnerships and company agreements (Turyakira & 
Mbidde, 2015). Watson (2007) noted that networking tends to be related to both formal 
and informal networks and SME survival. 
A coherent network involves participants that are closely and almost exclusively 
related. Kalm (2012) concluded that networking helps companies emotionally who take 
chances, and thus raise entrepreneurs’ expectations for business to start. Entrepreneurs 
may also gather knowledge, ideas and advice through networks. Notably, SME owners 
can access research and development (R&D), outsourced by large companies; establish 
cooperative R&D enterprises; and develop other ties, such as marketing or 
manufacturing connections (Maina, Marwa, & Waiguchu, 2016). 
ENTREPRENEURIAL CHARACTERISTICS ON SUCCESS OF SMES 26 
Companies are limited to capital, exporting certain portions of the supply chain, 
and competing with comparable properties of other economic actors. Internal 
connections play an important role in obtaining and finding business opportunities, as 
economic activity is embedded in broader inter-organisational networks (Vissa & 
Chacar, 2009). Networks are necessary if openings are to be sought, innovations are to 
be checked and expertise is to be obtained for the preparation of the new organisation 
(Klyver & Schott, 2011). Potential partners frequently refuse to jeopardise their 
prestige, investments or other wealth in endeavours with unclear financial prospects, if 
not its durability. Embedded relations with partners—identified by means of the 
contribution of their capital—that can be reinforced by reciprocity and trust will 
enhance the promotion of a launch (Burt, 2009). Networks provide intelligence 
opportunities; thus, it is easier to find an organisation with a higher degree of social 
capital (Ebbers, 2014).  
Interactions often allow third parties to deploy additional support, as those 
interactions suggest a positive view of the potential opportunities for SMEs 
demonstrated that effective entrepreneurs collaborate with market owners and 
regulators in particular. Ebbers (2014) noted that corporate networks have a positive 
effect on SME development.  
2.3.4 Risk-taking Competency and SME Success 
In addition, the integrated world market environment provides a new source of 
growing uncertainty, including systemic financial risks, higher costs, rapid expansion of 
supply chains and continuing progress, according to the 2008 World Economic Forum 
Survey. Financial conditions over the past decade created an exceptional period for 
world economic growth and prosperity, including methodological risks. The earliest 
known market trait was risk control. One significant aspect of entrepreneurial 
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characteristics is risk-taking tendency, which is recognised as the understanding and 
handling of risks in its atmosphere, and is central to the development and success of a 
SME (N. Ahmad & Seymour, 2008).  
Some scholars suggest that, while risk taking is culturally influenced, small 
business owners, executives and businesspeople around the world perceive their 
position in risky decisions as somewhat similar. Entrepreneurs’ mindset is that they take 
chances through close consideration of the present scenario. A well-functioning risk-
assessment mechanism calls for cautious decision-making (Bezzina, 2010). Given that 
entrepreneurship is inevitably related to numerous risks, researchers propose that 
entrepreneurs are risky and understandable (Penchev & Salopaju, 2011). Penchev and 
Salopaju (2011) also concluded that entrepreneurs tend to take risks while they have a 
degree of autonomy and earnings. They claimed that entrepreneurs are not being 
innovative or taking risks only because they are supposed to do so; however, when 
circumstances require it, they use certain skills. 
Effectiveness in making decisions is generally understood more by design than 
by chance (Bezzina, 2010). One explanation is that entrepreneurs think they can take 
advantage of this challenge and generate profit. This trait is shared by the most efficient 
SMEs in any sector and age. Entrepreneurs do not thrive through risk aversion, but by 
seeking risks (Peng, 2015). Many people may equate the achievements of these firms 
and other individuals to good fortune, but these organisations would say why they were 
always successful and this contributed to a single popular product or service that is 
never replicated. Efficient firms will return to the well again and again, with the 
consequence that innovative goods and new customers have flourished. To achieve this, 
they require a risk-assessment framework that offers them a strategic edge (Cameron & 
Shah, 2015). 
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2.4 Literature Review 
N. H. Ahmad (2007) conducted a cross-sectional study in Australia and 
Malaysia on entrepreneurial competence and SME performance. He considered 
entrepreneurial competency a factor that increases the probability of achieving business 
success. His analysis was reliable and two experiments were significant. A qualitative 
methodology was used to conduct interviews with 30 entrepreneurs—20 from Australia 
and 10 from Malaysia—who worked in the production and service sectors of SMEs. 
The goal was to create actions intended to assess capabilities and thus define market 
competencies that are specific and important in today’s business setting. 
The study by N. H. Ahmad, Halim et al. (2010) suggested that entrepreneurial 
skills are directly linked with SME performance by identifying the different roles 
performed by SMEs in the management of their own industries. The research claimed 
that businesspeople hold critical roles in their SMEs. By making decisions and taking 
action, businesspeople follow a company strategy to ensure the industry’s sustainability 
and growth. Entrepreneurs require market knowledge to help them recognise and 
identify high-quality opportunities best suited to their SMEs (N. H. Ahmad et al., 
2010). Entrepreneurs are required to carefully manage their internal and external 
resources to translate these opportunities into positive results. Entrepreneurs are 
engaged in dynamic roles of productive projects (N. H. Ahmad et al., 2010). Moreover, 
the nature of SMEs’ activities ensures they must train to have the necessary expertise to 
build a productive company. In other words, it is necessary for entrepreneurs to learn 
appropriate skills to boost their company survival and success (N. H. Ahmad et al., 
2010).  
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Research has examined entrepreneurial skills in SMEs in India. This has led to 
SMEs struggling to manage the current difficult economic environment, particularly in 
emerging economies (Ahmad, Halim et al, 2010). They  argued that findings of 
academics, practitioners and policymakers are going on to find a model to enable SMEs 
to navigate obstacles easily. Their study proposed that the skills are essential to improve 
the chance of survival and success, especially in developing countries. ACCA (2010) 
established a theoretical basis for connecting entrepreneurship skills and SMEs, taking 
note of the diverse roles performed by entrepreneurs in their own sector, yet focusing 
on the assumption that scholars concentrate on the involvement of the business owners 
and their potential to build productive enterprises. This report suggested that SMEs 
require a corporate strategy to ensure sustainability and success because of the variety 
of activities they perform. It is often assumed by Ahmad, Halim et al (2010) that their 
corporate dream and personal ambitions influence the way their SME works. 
Entrepreneurship skills include experience with the corporate sector and being trained 
with specific expertise that can be applied in the creation of a profitable enterprise. It is 
necessary to equip entrepreneurs with appropriate skills that will ultimately increase 
their company sustainability and efficiency.  
Tehseen and Ramayah (2015) analysed the effect of market competences on the 
growth of SMEs in Malaysia. They maintained that external incorporation limits the 
effect of entrepreneurial expertise on the performance of SMEs. The companies are 
willing to control their relationships with consumers and vendors with a view to 
achieving a competitive edge. The research applied a resource-based view to skills, 
which states that enterprise skills are valuable resources that contribute to SME success. 
They also established that market skills alone are inadequate to ensure companies’ 
success and growth. SMEs have minimal financial capital, experience, technologies and 
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expertise; thus, they often depend on the capacity of suppliers and consumer 
collaboration to achieve sustainable market results in their sector.  
Sajilan, Tehseen, and Adeyinka-Oj (2016) applied an analytical perspective to 
the effect of entrepreneurship skills on the success of SMEs in the Malaysian hospitality 
and tourism industry. The analysis had two main objectives: (i) examine the effect of 
entrepreneurial competency on the efficiency or growth of SMEs in the Malaysian 
tourism and hospitality industry and (ii) improve the market expertise and market 
performance metrics of SMEs in this industry. The findings showed that the success of 
SMEs primarily relied on domestic and external factors, including financial and non-
financial interventions. 
2.4.1 Innovation Competency 
A previous study examined the importance of innovation competency and its 
effect on SME success in Malta (ACCA, 2010). The study’s goal was to investigate the 
innovativeness of entrepreneurs and how they succeeded in the sector in which they 
participated. Data were obtained through a combination of detailed interviews and 
telephone questionnaires administered between January 2002 and June 2007, with 
entrepreneurs who had established a business in Malta. Phase 1 used a qualitative data 
collection approach, while Phase 2 applied a quantitative method to validate the results 
in the first phase. Data collection and interpretation were performed in two steps. The 
data collected in Phase 1 were extensively evaluated prior to Phase 2, as the qualitative 
analysis preliminary results were incorporated into the quantitative part of the study for 
further review. The findings showed that innovation was considered important for 
initial sustainability and continued growth and success, with frequent references to 
initial developments, subsequent flows of new product or service concepts, creative 
solutions for challenges and innovative business processes. 
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Previous research investigated whether there are relationships between R&D 
innovation and innovative production (the share of innovative sales), as well as 
company length, using a broad dataset of over 100,000 Chinese companies generated 
between 2000 and 2006. The data were collected by the Chinese National Statistics 
Bureau and were suitable to evaluate new SME success, as the census covered both 
state and non-state firms with revenues of over RMB 5 million (yuan) annually, and 
each company had a historical dimension—that is, an identification code (ID) for 
specific companies. When a new ID was available, a client was known as a new entity 
(Zhang & Mohnen, 2013). Similarly, when the ID expired, a corporation was identified 
as concluded. They calculated a complementary log model with time-varying variables 
to regulate individual heterogeneity and found that creative companies seemed to 
survive longer because of R&D than because of the introduction of new goods. Their 
work focused on emerging firms with a heterogeneous pre-sample background and who 
will assess their probability of survival. They defined the survival distinction from 
invention by focusing on the basic characteristics of business scale, ownership and 
industry. The study noted a link between R&D or creativity and long-term business 
sustainability. 
In a study on the effects of creative development on SMEs in Kenya, J. K. 
Ngugi, McOrege, and Muiru (2013) completed detailed surveys and test designs. The 
research was based on 4,560 SMEs reported by the Ministry of Industrialization and 
Ministry of Trade in Nairobi City County. Regression models explored the effect of 
innovation skills on Kenya’s SME development. Questionnaires were used as the 
primary dataset. The data were evaluated using concise measures and inferential 
methods. The findings revealed that creativity had a significant effect on the 
development of SMEs in Kenya. The SME owner’s propensity to incorporate 
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innovative concepts, inventions, projects and imaginative approaches and to help these 
resulted in the development of innovative goods, services or technical approaches that 
had a significant effect on the SME’s success. 
Al-Ansari and Pervan (2014) conducted research on innovation as a means for 
market development among SMEs in the newly formed United Arab Emirates. Data 
were gathered from a sample questionnaire. This research used a Likert scale of seven 
points in the sample questionnaire (as an interval stage measurement). The exploratory 
method was used to include empirical insight into objects and latent variable 
recognition. As leading to higher industry development levels in different markets, 
technologies are gradually realised to improve the strategic edge of the enterprise to 
succeed on the sector, comparable with SMEs in Dubai. The study showed that 
competition may be the reason for the positive results of market development with 
many SMEs working in a highly competitive climate.  
Aside from innovation-related outcomes, the effect of a variety of factors—such 
as SME age and size—have also been found to influence SMEs’ success. Every 
research analysis indicated that, where both product advancement and process 
improvement are actively associated in start-ups with a crucial position, better chances 
for success can be attained.  
It is important to address the crucial position that new entrepreneurs have to 
collect new facts in the world from a strictly microeconomic viewpoint. The policies for 
a positive economic policy, the development and sustainability of creative start-ups will 
become one of the required considerations, as illustrated and spoken about in their 
participation.  
Roper and Xia (2014) explored how the marketing policy of organisations 
balances the interaction between innovation and sustainability. Specifically, three 
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components of SMEs’ innovation approaches were considered as a factor that may 
balance the connection between some form of innovation and sustainability. First, they 
investigated how the relationship between creativity and sustainability is affected by 
international relationships as part of industries’ creativity strategy. Second, they 
investigated how societal enthusiasm for innovation reduces the connection between 
creativity and sustainability. Finally, they discussed that the usage of intellectual 
property security can improve planned and successful returns from innovation, and has 
an influence on the sustainability of innovation. The study was based on data from the 
United Kingdom (UK) Population Creativity Survey and on the survival results from 
reports of companies that almost 80% of CIS respondents in the UK could suit. Their 
methodological research focused on data from the Third UK Population Innovation 
Study, which gained statistical data on the survival of businesses across the 1998 to 
2000 period. Roper and Xia (2014) used Cox proportional risk models and related 
probity models to examine the relation between the innovation policy choices of 
organisations and their sustainability. They found that increasing their product and 
process improvement progress metrics was correlated with a decreased risk of failure. 
The results are essential for improvement in processes and sales of improved goods 
only. Their specific predictions focused on the general outcome of their literature on 
creativity and sustainability that creative businesses are typically more probable than 
non-innovative organisations.  
Research by Brenner (2015) explored the moderating position of start-up 
innovation on their regional localisation benefits, as well as Jacobs’ externalities. The 
analysis focused on the relation between new business survival and externalities from a 
focused and/or diversified regional economy. The research was based on fresh details 
from the jury, including knowledge regarding 6,776 German companies from nearly all 
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sectors of the economy, from 2007 to 2011. The research provided useful insights into 
the first crucial years of the studied young firms and a semi-parametric Cox regression 
study. Regressions of all 6,776 start-ups from high-tech environments (2,588 subjects) 
and non-high-tech environments (4,188 subjects) were undertaken separately to address 
the hypotheses. The study found that innovative SMEs tended to benefit from a 
diversified economic climate, which improved their likelihood of success. 
The effect of innovation on SME development was investigated by Martin and 
Namusonge (2014). The research investigated the effect of technical, commodity and 
method advances on the development of textile manufacturing companies in Nakuru, 
Kenya. The study found that creativity was necessary for every SME to succeed and 
expand. The way businesses work and the way both consumers and buyers purchase 
resources and products have shifted. The research sample was derived from stratified 
random sampling and systematic sampling techniques. Structured questionnaires were 
used to gather data and concise statistics were evaluated with the assistance of the SPSS 
20. They also developed a correlation matrix between innovation and SME 
development, stating that innovation has continued to affect the SMEs of the textile 
sector in various forms and thus innovation is a critical component of SMEs, without 
which they cannot thrive because of intensified competition. 
2.4.2 Leadership Competency 
Aliena et al. (2011) analysed the effect of leadership competency on SME 
success. A small business survey was implemented with selected enterprises in the 
Lagos State Growth Region, Ikosi-Ketu, Nigeria. The research was undertaken on the 
basis of a sample framework and interpretation focused on the key results provided by a 
formal questionnaire. The analysis showed that the characteristics each had a favourable 
yet negligible effect on followers and results of person awareness of the 
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transformational leadership style. The study concluded that the model of transactional 
leadership was more suitable to encourage accomplishments in small businesses than to 
facilitate change. Thus, the study suggested that SMEs should embrace transactional 
leadership and strategies for the development of their industries as they expand and 
evolve.  
The leadership style of Ozsahin and Acar (2011) was related to Turkish 
industry. Surveys were undertaken between 2008 and 2010, with 343 mid-level and 
senior management staff of 125 high-performing manufacturing companies based in 
Turkey. The relationship between leadership style, learning attitude and strong 
performance was illustrated in a sequence of crises. In the SPSS statistical tool, the data 
collected from the questionnaires were analysed. Factor, precision, correlation and 
regression analyses were used for assessment purposes. The analyses demonstrated that 
the effect of relationship-oriented, job-oriented leadership on the company’s 
performance was influenced by both aspects of learning attitude, such as engagement in 
learning and shared vision and experience. The most important finding was that 
commitment to learning a common vision and transparency mediated the effect on SME 
success of task-oriented leadership and relationship-oriented leadership behaviour.  
A study conducted by Kehinde et al. (2014) in Nigeria examined the effect of 
leadership competency on the success of SMEs. The purpose of the research was to 
identify, over time, factors for the performance and loss of company executives, and 
more specifically to ascertain their effect on the sustainability or progress of SMEs. The 
research took advantage of the sample structure, with the research community 
consisting of personnel from four major companies (Cadbury Nigerian PLC, Doyin 
Company, Zenith Bank PLC and Access Bank PLC) and five top university managers 
and academics from Nigeria. The most- and least-capitalised firms were selected to 
ENTREPRENEURIAL CHARACTERISTICS ON SUCCESS OF SMES 36 
complete a survey. The analysis used primary data provided by the questionnaire 
survey. The research centred on why business executives struggle and why they excel. 
The study found, based on the development of appropriate approaches, that the top 
management and leadership types, skills and techniques contribute to SME success or 
failure. Effective leadership in an organisation is not a function of the leader’s strength, 
courage or capacity to analyse activities.  
Previous research examined the role of transformational leadership, corporate 
expertise and technological skills in the company achievements of Malaysian 
ownership of enterprise-managed SMEs. The research concluded that three aspects 
(transformational leadership, corporate expertise and technological expertise) were 
critical for the growth of SMEs. Self-reported questionnaires were implemented for 
data collection from the Malaysian SMEs. For data analysis and hypothesis checking, 
both SPSS and the partial least squares systemic EQ (SmartPLS) were used. The results 
indicated that SMEs have a strong, important and meaningful effect on growth, owing 
to leadership change, strategic competences and the technological expertise of their 
owners and managers. The research concluded that SMEs would extend and use their 
limited capital and capacities by continued preparation and cooperation to sustain and 
become more effective SMEs, especially with transformational leadership, 
entrepreneurial and technical competencies. The research addressed 138 executives and 
business members (SMEs) based in Poland, who were included in the quantity study for 
review. The findings indicated that leadership was one of the main facets of success. 
Theoretical assumptions were also tested in the analytical research between the 
management of private companies and the correlation between SMEs’ sustainable 
business growth and leadership. 
2.4.3 Networking Competency 
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Muslim Women Entrepreneurs’ Entrepreneurship Network in the south of the 
Malaysian area. The research aimed to investigate empirically the complex positions 
and the effect on the subsequent success of small businesses of powerful and low links 
in Muslim female entrepreneur networks when confronted with critical problems 
(Omar, 2015). This research analysis covered four small businesses owned by Muslim 
women in Johor, Malaysia. This approach was especially appropriate for this research 
because it discussed complex social dynamics in the sense of which SMEs can only be 
gathered through encounters with respondents and stakeholders, which indicate data 
richness, which can be categorised as objective or subjective. The study indicated that 
the personal networks of such businesspeople (e.g., partner, children, near relatives and 
close friends), which they found to be powerful relationships, were crucial for both the 
start-up and evolving phases. That is because the relationship existed long before the 
business was established and was ready to be sponsored by entrepreneurs. The findings 
reinforced the theory that market networks (suppliers, clients and staff) are connected to 
the start-up stage because they are the parties on whom the entrepreneurs heavily rely. 
At the market planning point, relations are formed with certain individuals and 
organisations within the corporate network (e.g., financial organisations, government 
departments, clubs and associations, and other contractors).  
Research on social networking and market success was undertaken in Nigeria by 
Ogunnaike and Kehinde (2013). The research analysis explored the essence of social 
and commercial relationships in Ota, Nigeria, using selected individuals as 
entrepreneurs. The objectives of the research were broad, such as to determine how 
social networks were used by entrepreneurs and the effect of online networking on sales 
turnover. The research applied a qualitative method, using standardised interviews with 
participants to maintain accurate details from SME stakeholders. The focus was placed 
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on SMEs’ success and survival as a consequence of social networking. The results 
revealed that a network-based program will contribute to the success of any contractor. 
Entrepreneurs should engage in social networks that boost their organisation, and the 
best social networking should be used to collect important recent knowledge for SMEs 
to improve SME performance.  
ACCA (2010) conducted research about the function and value of social 
networking in small businesses. The goal was to investigate the benefits and 
disadvantages of social networks in the area of SME approaches, relative to the 
conventional methods for promotion and to define how social networking can 
differentiate between the rivals of social media companies. Taneja (2014) discovered 
that the use of social networks by SMEs is important. When entrepreneurs know more 
about social networking. The study noted that entrepreneurs social network marketing 
to support their SMEs to achieve profitability and success.  
The effect of networking on SME development in Slovenia was investigated by 
ACCA (2010), who analysed the networking practices of entrepreneurs and their effect 
on SME development and growth. The findings showed a positive correlation between 
networking and SME growth and achieving ambitions. Networking for SMEs in 
Uganda was studied by Turyakira and Mbidde (2015), whose main goal was to define 
the network variables influencing the competency of SMEs and to establish an 
inference model for research on SMEs to increase SME success rates in Uganda. The 
paper adopted a quantitative methodology to collect data via formal questionnaires 
distributed among 250 entrepreneurs in Uganda, and the data collected were analysed 
using the SPSS statistical tool. The study concluded that, for SMEs to benefit from 
networking agreements, they must encourage communication. To improve productivity, 
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networking should aim to create mutually advantageous long-term partnerships with 
stakeholders. 
The role of networking in sustainable entrepreneurship was investigated by 
Peprah (2013), who sought to examine the role played by networking in sustainable 
entrepreneurship practices through examining 320 businesswomen from the district of 
Mfantsiman, Ghana. To assess the effect of network numbers on start-up resources and 
loans, the analysis followed a two-step multinomial and standard least squares 
calculation strategy. The research showed that the female entrepreneurs belonged to at 
least one of four networks—defined as ethnic, professional, political or racial—in the 
Mfantsiman area. These businesswomen also augmented their capital by certain 
connections, while retaining some of the capital themselves. Those connections built 
social capital that was essential and appropriate for a productive entrepreneurial project. 
2.4.4 Risk-taking Competency 
In Germany, Caliendo, Fossen, and Kritikos (2010) researched the effect of risk-
based behaviours on entrepreneurial success. To check their hypothesis, they studied 
empirically how successful entrepreneurs’ risk behaviours influence the prospects of 
their success. Detailed analysis of the socioeconomic condition of approximately 
22,000 citizens residing in 12,000 German housing estates was focused on an existing 
group study of the German socioeconomic system. New risk attitude indicators applied 
in the survey in 2004 were the base of their study. To this end, they used a 
questionnaire to ask respondents both about their willingness to take risks in 
employment decisions and their assumptions about how much they should invest in a 
safe and a risky investment, which indicated an observable risk preference to the 
objectivity of the investment.  
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The findings indicated that respondents with extremely low-risk or very high-
risk actions struggled more frequently than medium-risk people as entrepreneurs. Their 
research further indicated that this risk attribute had a very powerful economic effect. In 
fact, medium-level risk-takers’ loss rates decreased by nearly 40% compared with 
others who did not take risks, whereas high-risk individuals almost doubled. While 
earlier work showed that risk-taking has a substantial effect on entrepreneurial decision-
making, Caliendo et al. (2010) provided awareness by finding that behaviours have an 
increasingly powerful influence on the success and failure levels of current successful 
entrepreneurs.  
Scholars have related risk-reduction approaches to SMEs’ project success in the 
information and communications technology (ICT) sector (ACCA, 2010). The key 
purpose of this analysis was to evaluate the effect of risk-management strategies on the 
project success of SMEs in Nairobi, Kenya (ACCA,2010). Risk control techniques 
were the independent variables, while the SME ICT project performance was the 
dependent variable. The study applied a quantitative analysis method with 48 ICT 
SMEs in Nairobi, Kenya, with random sampling approaches used to determine the 
sample size. The primary data were gathered with a questionnaire that was auto-
administered to selected representatives of workers employed in ICT SMEs. The study 
found that in Nairobi, Kenya, several ICT SMEs had recognised that risk management 
was critical to the performance of processes in ICT project management. To optimise 
efficiency, risk management should be conducted. First, earnings before interest, taxes, 
depreciation and amortisation (EBITDA) were modified with a two-digit Standard 
Industrial Classification industry code. Second, 11 years of consecutive EBITDA/asset 
results were used and the modified EBITDA/asset variance was calculated at business 
level for the duration of 2003 to 2012. The analysis showed that company expansion 
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and market profits had a statistical and economic effect on risk-taking skills. More 
specifically, risk-taking was described as having a favourable connection with corporate 
profits and therefore narrower cash flow deficits for higher risk-taking businesses. 
2.5 Critique of Existing Literature 
In Spain, Sanchez (2012) examined the effect of market expertise on SMEs. The 
study showed that strategic reach and organisational ability were essential factors, 
particularly for SMEs with high levels of entrepreneurial skills. Nevertheless, this 
analysis focused on a high percentage of workers in the services field. A potential 
expansion would be to select SMEs and identify gaps in the market. 
Other research analysed the role of market competence in the growth of SMEs 
in Tanzania (ACCA,2010). The study found that business success was accomplished by 
correct management decisions, such as resilience and rapid adaptability to adjustments, 
strategic planning and the ability to take advantage of opportunities.  
The role of company property and skills in the market success of SMEs was 
discussed in Indonesia by Endi et al. (2013). Although the study was able to empirically 
check the proposed model, certain drawbacks were involved. The research focused on 
SMEs in the Malang region of Indonesia. Thus, further work may be undertaken in 
other industries to obtain broader results. Second, this analysis did not consider the 
demographic features of SME owners; thus, more studies should evaluate company 
attributes on the basis of variations in genders, such as contrasting the market success of 
male and female SME owners with their enterprise skills.  
Gerli et al. (2011) performed research in Italy on entrepreneurial competence 
and SME efficiency. Yet the research centred on small and medium-sized development 
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companies in Italy. Throughout developed nations, a duplicate analysis may be 
undertaken. 
Research on the effect of entrepreneurship skills on SME success under the 
control of the organisational culture was conducted in Malaysia by Ng and Kee (2013). 
The study found that SMEs should be equipped with good entrepreneurship skills to 
perform effectively, both locally and internationally. The competence fields provide 
awareness, skills and strengths by continuing learning. SMEs can cultivate a corporate 
culture that promotes business skills through business learning. SMEs should provide 
orientation on prospects for the development of market values. Nevertheless, the report 
acknowledged that their ability lists were not complete, and a variety of significant 
success variables—such as the leadership of SMEs, creativity, identity and credibility—
are avenues for further analysis. 
Research on entrepreneurship abilities and the entrepreneurship path of tea 
processing companies was undertaken by ACCA (2010) in Sri Lanka. The results 
revealed that the owner’s or manager’s entrepreneurship abilities were strongly linked 
to market orientation and its measurements. Nonetheless, Sri Lanka is a small tea sector 
that does not merit generalisation. Further empirical analysis would offer substantial 
insight into how the entrepreneurship abilities of the owners and management may 
influence a company’s market orientation. 
2.6 Summary of Reviewed Literature 
The literature discussed in this chapter has explored the relationship between 
particular market expertise and the sustainability of SMEs, encompassing innovation, 
marketing, networking and risk-taking capabilities. The reviewed literature widely 
accepts that entrepreneurship characteristics influence the viability of SMEs. Business 
ENTREPRENEURIAL CHARACTERISTICS ON SUCCESS OF SMES 43 
analysis has typically shown that the effect of market skills on SME success and 
subsequent survival is significant. Enterprises of management who have strong 
expertise continue to search and navigate the world in which they work, such that 
potential markets are discovered and their strategic advantage strengthened. Enterprise 
competences have a huge influence on the sustainability and growth of enterprises. 
Research has demonstrated that creativity enables SMEs to thrive and thus 
generate income, and is a crucial driver of long-term market viability and growth. 
Enterprise innovative leaders in the modern corporate climate can contribute to a high 
degree of unity, engagement, faith, inspiration and thus success. Networks are critical in 
finding entrepreneurship possibilities, offering knowledge incentives, and creating links 
with other businesses and regulators that then contribute to greater progress. 
Risk-free citizens feel they will profit from and appreciate these risks because 
they excel not by minimising hazards, but by discovering them. An achievement is not 
through chance, and so they face a challenge that offers them a strategic edge. 
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2.7 Research Gaps 
The empirical studies indicate that work in the field of entrepreneurial 
competency has been conducted, yet not in a systematic manner, in the Kingdom of 
Saudi Arabia. For example, Ng and Kee (2013), Sanchez (2012) and Wickramaratne et 
al. (2014) concentrated on entrepreneurial competencies as they relate to success, rather 
than survival, in companies. Several of these experiments were conducted in 
industrialised countries, as opposed to emerging countries. The Tanzania case of 
Madatta (2011), who examined the role of entrepreneurial competencies on the 
performance of SMEs, could provide correlation to the Kenya scenario, yet again has a 
limited approach to managerial decisions only. 
The results of the study may be assumed to offer some consequences for policy 
initiatives that can stimulate SME production through creation of the proprietor’s 
entrepreneurial competencies, which are rarely permanent but can be trained and 
changed as the case may be. Further, the analytical results presented support for the 
notion that SME development can be enhanced by the owner’s entrepreneurial 
competencies.  
This research aimed to fill these gaps in the literature by analysing the effect of 
the selected independent variables of entrepreneurial competencies (innovation, 
leadership, networking and risk-taking) on the sustainability of SMEs.  
2.8 Contribution of Study to Theory and Existing Knowledge 
This research adds to the current awareness in the market skills and survival 
literature of SMEs in the developing world. The research confirms past results in other 
countries that SMEs’ success is related to entrepreneurial competencies. Based on 
reviewing the literature on SME success in the Kingdom of Saudi Arabia, no previous 
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studies have indicated whether entrepreneurial competencies are related to success. As 
such, this study contributes to knowledge by connecting entrepreneurial competencies 
with SME survival in the Kingdom of Saudi Arabia. 
Therefore, this study is an important step in research, particularly in the 
Kingdom of Saudi Arabia. This research may also be seen as an appraisal tool to 
determine the strengths and shortcomings of young businesspeople in relation to 
entrepreneurial competencies. Business consultants may also tailor their preparation to 
the entrepreneurial competencies required. Existing businesspeople will re-examine and 
change their current skills through teaching. Policymakers can exploit this analysis and 
devise policies aimed at improving entrepreneurial competencies. Previous research 
found entrepreneurial talent is a variable that limited the study of its effect on the 
company’s sustainability/surface/performance. 
Thus, this research offers new knowledge on entrepreneurship abilities in the 
fields of risk-taking capabilities, creativity skills and networking skills. This expands 
the manner in which entrepreneurship abilities are viewed and their effect on SME 
sustainability. The research further leads to organising and prioritising entrepreneurship 
skills by emphasising that networking is the most valuable ability, which is 
accompanied by risk-taking and creativity abilities. 
2.9 Translation Challenges 
Translation of instruments is a concern with cultural and linguistic differences 
between the Arabic and English languages. Back-translation (ACCA, 2004) is the 
method most widely accepted for achieving equivalency of the source language with 
the target language. The process uses a reverse translation from the source to target 
language, a reverse translation from the target language to source language, and then a 
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comparison of the two sources. Caution must be taken with the instrument back-
translation method because false-positive translation may occur. Moreover, another 
source of error occurs whether translators of a specific educational or socioeconomic 
context are forward and back, but they do not reflect the target community. The 
translations of the source are similar, but not relevant in this case. There can often be a 
false-positive mistake if the forward-definition is not appropriate, but covered by a 
professional translator. 
Eventually, there is an inconsistency as translators demand that the original 
language is retained grammatically while creating the intended instrument (Brislin, 
1970; Marin & Marin, 1991). If this occurs, prejudice may be made to the culture of the 
original version (Yu et al., 2004). Strategies to reduce errors include properly selecting 
translators, employing a review team, and pilot testing on the target population include 
remedial translation. A professional forward-translator is knowledgeable in the initial 
and destination languages while choosing translators and has knowledge of the intent 
and function of the instrument (Streiner & Norman, 1995). The translator behind is still 
competent, but the original version of the system must not be recognisable. The 
translators should be mutually blind. The use of cultural languages (Munetvilaro & 
Egan, 1990) can reveal discord with these strategies.  
A bilingual translator analysis team is able to reduce language mistakes (Jones, 
Lee, Phillips, Zhang, & Jaceldo, 2001). Once the translation has occurred, a verification 
committee performs a back-translation separately and concurrently, while ensuring the 
cultural validity of the translation process. The main difficulty of instrument translation 
is ensuring ‘the linguistic transformation of the instrument and its interpretation while 
maintaining the meaning of its original documents’ (Sperber et al., 1994). 
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To identify problems of grammatical and syntactic translation, a pilot test can be 
undertaken with a mono-cultural, monolingual target population. In their target 
language, the pilot group is asked to determine words, articles or expressions that seem 
unusual. Upon clarification and editing of ambiguous terms, the back-translation can 
proceed in the source language (Philips, de Hernandez, & de Ardon, 1994; Sperber et 
al., 1994). The monolingual testing procedures for instrument translation are strongly 
recommended by Maneesriwongo and Dixon (2004). The use of a bilingual sample to 
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Chapter 3: Research Methodology 
3.1 Introduction 
The emphasis of this chapter is the research design and methods that this study 
used for data collection. The chapter concentrates on research design and theory, the 
target population and sample size, data collection, pilot testing and data interpretation. 
3.2 Research Design 
The research design is the plan for combining various test components in a 
cohesive and rational manner, thereby ensuring that the research questions are 
answered. The basic method of addressing research questions is the research design. It 
establishes mechanisms for analysis execution (Thomas, 2010). To clarify those 
features, based on the researcher’s understanding of the question under review 
(Creswell, 2013), this study adopted a descriptive research design. This design is useful 
when the issue has been well planned and the researcher can conduct field surveys. It 
uses a designed research method and decides how the research question can be 
answered. 
When gathered data are used to identify individuals, organisations, 
environments or events, basic analysis methods are used. According to Salaria (2012), 
descriptive analysis is an approach that focuses on circumstances, behaviours, values, 
procedures, relationships or constant patterns. In this sense, the study approach 
concerns itself with the present phenomena. This study’s research design focused on the 
assumption that entrepreneurship abilities are in the form of human activities that can 
be defined conveniently and a lot of insight can be obtained from this definition. It is 
often helpful to define factors and theory constructs that can be further explored 
through certain methods. In comparison with the characteristics of people, this method 
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is concerned with the characteristics of the whole population and hence provides useful 
knowledge to resolve a defined problem.  
3.2.1 Research Philosophy 
According to Barbosa (2016), the research philosophy is a concept for how data 
on a phenomenon should be gathered, evaluated and used. Epistemology (what is 
proven to be true) and doxology (what is assumed to be true) constitute different 
theories of research methods.  
3.2.2 Positivism 
Positivism is a science-based epistemology that associates empirical experience 
with the covering of laws—that is, assertions of the form ‘if A exists, then B must 
obey’. Positivism involves self-comprehension of the empirical behaviour is connected 
to, of which social science is autonomous of its defined nature (ACCA, 2010). The 
constructive theory affirms that real events may be empirically identified and 
interpreted through rational study. The criteria for the valid evaluation of a research 
philosophy are that the evidence obtained from the senses is consistent with expert 
assertions (i.e., hypothesis-based predictions) (ACCA, 2010). 
The positivist’s assumption is that nature is consistent and rational, and it is 
possible to identify and explain a phenomenon without interacting with it. They argue 
that a process must be isolated and results repeatable in order to be recognised. For the 
purposes of detecting anomalies, interactions with certain constituent elements of the 
social system must be exploited through changes in one particular independent variable. 
To generate forecasts, one must depend on the facts and connections previously 
witnessed and clarified.  
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3.3 Sampling Frame, Techniques and Sample Size 
The list of all demographic groups from which a sample is selected is 
represented in a sample frame. The sampling size is the sampling set of all survey 
population sample units (Zhengdong, 2011). This sample is taken from the source 
material or unit. The sampling procedure applies to the way a sample is selected. The 
techniques used to obtain samples from a population typically render the result a 
prediction regarding the community simpler to evaluate. This research employed a 
random system of sampling. For the first time, SMEs were divided into manufacturing, 
distribution and retail companies and services. 
A sample is a specifically chosen subset of the relevant population (Teddlie & 
Yu, 2007). The sample size is selected essentially to assess whether a representative 
survey contains the required findings mentioned in Appendices A and B. The sample 
size in an observational analysis is a significant aspect of which a survey is deduced 
from a population. This equation is used to measure the sample proportions of the 
population size. It takes on a particular degree of significance, usually between 0.01 and 
0.1; however, the most widely employed level is 0.05. N is the population size (in this 
study, N = 268,100), where N is the number of sample, and e is the significance level 
(0.05). In this study, the questionnaire was distributed to 400 people, and only 123 
respondents replied. The original version of the questionnaire was the English version 
(Appendix A), while the Arabic version (Appendix B) was translated. The Arabic 
version was used in Saudi Arabia, as this country tends to rely more on the Arabic 
language than the English language. There was no difficulty in translating the 
questionnaires, and all questions were translated.  
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Data collection is a systemically defined method of compiling and evaluating 
knowledge on specified variables, which allows generation of responses to specific 
questions and analysis of outcomes. Data collection methods are data processing 
devices (Zohrabi, 2013). The goal of any data collection is to obtain proof of 
consistency that contributes to strong interpretation of the data and to a compelling and 
trustworthy response to questions. The instruments for gathering data are complex, with 
major variations in financial demands, time and money. They can include polls, 
conferences, experiments, tests, reviews and research. This study collected the required 
data using a questionnaire. A questionnaire is a data collection method that explicitly 
sets out questions to produce the details submitted (Barbosa, 2016). It comprises a 
collection of definitions and unstructured questions based on a Likert scale. Closed 
questions profit from the compilation of valid quantitative data, whereas open-ended 
questions allow respondents to address questions and provide comprehensive answers. 
Questionnaires were selected for this study because they can be handled effectively and 
conveniently and are not time consuming (ACCA, 2010). 
3.4 Data Collection Procedure 
The data collection method indicates how respondents should be contacted to 
gather data (ACCA, 2010). This method is important to properly collect data because it 
ensures that the results gathered are reliable and specific, and that subsequent 
judgements are correct based on the claims found in the findings. The method offers a 
framework for evaluating and aims to develop in some situations. In this analysis, 
stratified random sampling identified the respondents from SMEs trading in the 
Kingdom of Saudi Arabia. All respondents were first clustered in conjunction with the 
sector (production, wholesale or retail exchange). Instead, respondents will be randomly 
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the appropriate amount in each sector. The questionnaires were distributed to 
respondents for immediate answers; however, if the respondents were hesitant or 
distracted, the questionnaires were left with them to fill out their answers, and retrieved 
at a later date. The surveys are attached in Appendices A and B. Secondary data were 
obtained from sources such as books, newspapers, articles, policy papers and journals. 
3.5 Pilot Testing 
Cooper and Schindler (2011) stated that a pilot test is performed to include 
procedure evidence for the final review by the identification of errors, shortcomings and 
limitations in the configuration and software of a data collection instrument, such as 
SPSS. Pilot research involves only a few participants being issued the questionnaire to 
pre-examine the problems. Pilot tests are exercises that help the researcher decide if 
there are any deficiencies, limitations or other flaws in the design of the questionnaire 
and allow them to make necessary revisions before undertaking the study (Barbosa, 
2016). 
This research performed a pilot analysis to pre-test the quality and durability of 
the knowledge obtained using the questionnaire. Diagnostic examinations were also 
conducted. Whichever method is used to gather data, the reliability of the data must be 
re-examined to provide correct results. The current research ultimately verified that the 
selected instrument was accurate and effective. 
3.5.1 Reliability of Research Instrument 
Reliability relates to whether a measuring system produces component errors 
that exist with accuracy during a single calculation attempt, while a specified unit is 
calculated by the same instrument. If the findings of an analysis can be replicated in a 
specific manner, the test instrument is deemed accurate. Reliability measures are used 
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to determine the reliability or equivalence of the collections of objects in a single 
evaluation or from multiple observers who assess behaviour or occurrence using the 
same instrument, or to calculate the consistency of tests performed at separate periods 
with the same subjects (Walliman, 2011). When reliability is a metric, this does not 
automatically imply that it is always accurate and when anything may be calculated 
accurately on a scale, it cannot be assessed. To assess reliability, this study employed 
the most widely used internal accuracy metric—Cronbach’s alpha (α). 
Cronbach’s alpha is generally represented as a number from 0 to 1, and was 
established to determine the internal accuracy of a measure or scale by Lee Cronbach in 
1951, according to Tavakol and Dennick (2011). External consistency defines the 
magnitude of the specific or equivalent definitions or structures evaluated in different 
test items, and thus refers to the inter-relatedness of the tested variables. Where a low 
alpha value is obtained, this may be due to a few queries, weak interconnections among 
objects or heterogeneous constructions. When there is a weak association between 
alpha-low objects, they should be updated or rejected. The effect of these poor 
associations is effectively to measure the association of each of the test items with the 
overall score check. Where alpha values are too high, this may imply that other objects 
replicate or check the same query in a different way. The suggested values of 0.7 to 0.9 
were used in this analysis as cut-off reliabilities. Cronbach’s alpha is a generic type of 
formula Kuder-Richardson (K-R), which was used as a tool’s in-house coherence on the 
premise that data from all the possible instrumental halves were split-half accurate. The 
time required to measure a reliability coefficient in other methods is decreased  
3.5.2 Validity of Research Instrument 
Validity determines whether the research instrument measures what it is 
intended to measure and if the results are true (Walliman, 2011). To be valid, an 
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instrument must be accurate, but an instrument can be accurate without being valid. 
Relevant studies usually assess validity by posing a variety of questions and pursuing 
the answers to those questions. This assesses the degree to which the instrument 
protects the material to be calculated. It also applies to the adequacy of the material to 
be evaluated by sampling (Yaghmale, 2009). Consequently, material validity tests the 
inclusiveness and representativeness of the data collection method. The quality of 
material was measured by analysis of the questionnaires by specialists in the topic of 
SMEs and the researcher’s superiors. Each object was appropriately matched to the 
specified content region. Any object found to be inadequately matched or otherwise 
faulty was revised or withdrawn from the questionnaire. 
3.5.3 Diagnostic Tests 
Diagnostic test assessments are usually undertaken to cope with different 
sources of prejudice in a study and are intended to determine the accuracy of the final 
results (ACCA, 2010). To ensure that classical linear regression model (CLRM) 
assumptions were constructed in an effective manner, this study undertook numerous 
diagnostic tests and selected the best model for testing whether the CLRM assumption 
was jeopardised. Estimating probity models in breach of CLRM assumptions would 
contribute to unreliable and inaccurate parameter calculations (Ali & Bhaskar, 2016). 
The researcher performed these diagnostic tests in this respect: linearity, 
multicollinearity, autocorrelation test and normality check. 
3.5.3.1 Linearity 
Linearity refers to a situation in which a dependent variable has a linear 
relationship with one or more independent variables, and thus can be computed as the 
linear function of the independent variable(s). It is the characteristic of data such that a 
straight line provides as good a fit (using the least squares criterion) as any other 
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mathematical function, and describes the relationship between the dependent variable 
and independent variable(s) (Cuestas & Regis, 2013). As a test of linearity, this study 
applied the Pearson correlation coefficient. This is a measure of the strength of the 
linear association between two variables. The standard method that statisticians use to 
measure the significance of their empirical analyses is the p-value. Comparison is then 
made with the 0.05 level of significance. If the p-value is less than the level of 
significance, a linear relationship is assumed to exist. 
3.5.3.2 Multicollinearity 
One of the assumptions of linear regression analysis is that the independent 
variables are not correlated with each other, meaning there is no linear relationship 
among the explanatory variables (Damodar, 2010). Multicollinearity is a statistical 
phenomenon in which there exists a perfect or exact relationship between the predictor 
variables, making it difficult to determine reliable estimates of their individual 
coefficients (Joshi, Kulkarni, & Deshpande, 2012). This commonly occurs when a large 
number of independent variables are incorporated in a regression model, as some of 
them may measure the same concepts or phenomena. Only existence of 
multicollinearity is not a violation of the ordinary least squares (OLS) assumption. 
However, perfect multicollinearity violates the assumption that X matrix is full ranked, 
making OLS impossible. Symptoms of multicollinearity may be observed in situations 
where: (i) small changes in the data produce wide changes in the parameter estimates; 
(ii) coefficients have very high standard errors and low significance levels, even though 
they are jointly significant and the R2 for the regression is quite high; and (3) 
coefficients have the ‘wrong’ sign or implausible magnitude. 
One way to estimate multicollinearity is the variance inflation factor (VIF), 
which assesses how much the variance of an estimated regression coefficient increases 
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when predictors are correlated, and determines the tolerance value, which is simply the 
reciprocal of VIF. However, there is no formal criterion for determining the bottom line 
of the tolerance value or VIF. The rule of thumb is that a tolerance value less than 0.1 
or VIF greater than 10 roughly indicates significant multicollinearity. A VIF between 5 
and 10 indicates high correlation that may be problematic and requires the researcher to 
remove highly correlated predictors from the model (David, 2012). In this study, a VIF 
of lower than 5 and a tolerance of greater than 0.2 were recommended as the acceptable 
range. 
3.5.3.3 Autocorrelation 
According to Damodar (2010), autocorrelation can be defined as correlation 
between members of observations ordered in time. One of the basic assumptions in a 
linear regression model is that the random error components or disturbances are 
identically and independently distributed. Therefore, in a regression model, it is 
assumed that the correlation between the successive disturbances is zero. The Durbin–
Watson (DW) statistic is the most used test for autocorrelation, and is based on OLS 
residuals with values ranging from zero to four. If the DW value is 4, there is negative 
autocorrelation, while 2 indicates no autocorrelation and 0 indicates a positive 
autocorrelation. In the event of autocorrelation, there is a need to transform the model, 
so that, in the transformed model, the error term is serially independent. Then OLS is 
applied to the transformed model to provide the usual best linear unbiased estimator. 
3.5.3.4 Normality 
Normal distribution is assumed by many statistical procedures. Normal 
distributions take the form of a symmetric bell-shaped curve. In this study, the quantile-
quantile plot (Q-Q plot) was used to check normality. This compares ordered values of 
a variable with quantiles of a specific theoretical normal distribution. If the two 
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distributions match, the points on the plot will form a linear pattern passing through the 
origin with a unit slope. Correlation, least squares regression and factor analysis are 
relatively robust to non-extreme deviations from normality, provided errors are not 
severely asymmetric. Severe asymmetry may arise because of strong outliers. Log-
linear analysis, logistic regression and related techniques using maximum likelihood 
estimation are even more robust to moderate departures from normality (David, 2012). 
3.6 Data Analysis and Presentation 
To test completeness and accuracy, this study analysed the completed 
questionnaires and then labelled the data to categorise the answers correctly and 
allocate numerical statistics to dumb variables. To quantify the results, concise statistics 
were used, including percentages and frequencies. All quantitative data were measured 
by normalisation in real values. The quantitative data analyses were then evaluated 
using Version 24 of SPSS (the most recent version on the market), using both linear and 
multiple regression tests. For easier interpretation and review, the data were presented 
in tables and other graphical displays, if possible. Quantitative reports were produced 
through tabulation, percentages and central trend calculation. Cooper and Schindler 
(2003) stated that percentage usage is important because it simplifies data by decreasing 
all numbers from 0 to 100, and often converts data to normal type for numerical 
comparisons with a base of 100. 
3.6.1 Hypothesis Testing 
The hypothesis is a formal statement about the anticipated connection between 
an independent and dependent variable (Haber, 2010). It is a theory that the results will 
be proven or disproven by the research. This is either a hypothesis used to direct 
analysis that is deemed extremely probable in the light of evidence. Hypotheses should 
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be transparent, precise, testable, capable of catching, narrow and compatible with a 
substantial collection of data, the relationship between variables (Kothari, 2004). This 
research developed study hypotheses that needed to be substantiated or confirmed. 
Hypotheses are evaluated by introducing a particular series of tests to determine 
whether to support or deny the hypotheses. 
Studies seek to test whether the hypotheses claims or predictions are supported 
by the data obtained. This process seeks to refute the null statement, such that it is 
presumed that it is valid and that no proof may be shown to be false. The alternate 
theory appears to be recognised. If the null statement is denied, the alternate 
explanation must be considered. Proof of whether a theory is valid or incorrect requires 
validation of a theory with utter confidence, thereby ensuring full awareness of the 
population to determine if there is adequate supporting data.  
In this study, a linear retrieval model (typically referred to as α) at a significance 
level of 0.05 was used to evaluate each person’s independent variables (innovation, 
communication abilities, networking ability and risk-taking ability) against the 
dependent variable (SME survival in the Kingdom of Saudi Arabia), and a p-value was 
extracted from that variable compared with half the significance of each of the 
variables. With regard to the aggregate (all independent variables together) and 
dependent variables, a multi-regression test was used at 0.05, and a p-value was 
extracted from this, similar to half the sense point, to determine whether to dismiss the 
null hypothesis. Given that the hypotheses of analysis were non-directional, they were 
rejected when the p-value was below or equivalent to half the given amount (p-value 
α/2). The researcher sought to conclude with certainty that the observed evidence was 
not consistent with the presumption of the null hypothesis, so that the null hypothesis 
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(or theory that there was no relation between the variables examined) could be 
dismissed.  
3.6.2 Multiple Regression Analysis 
The dependent variable (success of SMEs in the Kingdom of Saudi Arabia) was 
regressed against the four variables of entrepreneurial competencies—innovation 
competency, leadership competency, networking competency and risk-taking 
competency. The research model was derived from the theoretical framework. The 
relationship among the variables was depicted as below: 
• Ys = β0 + β 1X1 + β 2X2 + β 3X3 + β 4X4, where 
• Ys = survival of SMES 
• β0 = constant (coefficient of intercept) 
• X1 = innovation competency 
• X2 = leadership competency 
• X3 = networking competency 
• X4 = risk-taking competency 
• 1 … β4 = regression coefficient of the four variables. 
Analysis of variance (ANOVA) was used to test the significance of the overall model at 
a 0.05 level of significance. Thus, the following hypotheses were developed: 
H10: There is no statistical evidence of a relationship between innovation 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
H11: There is statistical evidence of a relationship between innovation 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
H20: There is no statistical evidence of a relationship between leadership 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
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H21: There is statistical evidence of a relationship between leadership 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
H30: There is no statistical evidence of a relationship between networking 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
H31: There is statistical evidence of a relationship between networking 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
H40: There is no statistical evidence of a relationship between risk-taking 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
H41: There is statistical evidence of a relationship between risk-taking 
competency and SMEs’ success in the Kingdom of Saudi Arabia. 
 
Figure 3.1. Research model. 
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3.7 Study Limitations 
The key drawback of this study was the secrecy of some SME owners and that 
they were not readily prepared to disclose certain information. The research was aided 
in overcoming this restriction through a letter from the university, assuring interviewees 
that the information provided was used solely for academic purposes and kept 
confidential. The investigator also promised to disclose the results to the respondents. 
During a period of high international uncertainty generated by referendum campaigns, 
the gathering of intelligence was undertaken. This was resolved by expanding the time 
after the referendum. The research was focused on questionnaires that the respondents 
had provided instant responses by telephone. However, several respondents did not 
have time to engage in the study immediately because of their business and other 
obligations. As such, they were left to fill out the questionnaires in their own time, and 
these were collected at a later date. 
Moreover, while this study addressed the defined research variables, many other 
variables were not addressed throughout the research, and it is recommended that these 
are investigated in future research. In addition, the sample number for the study is 
considered low, which resulted from time constraints and the COVID-19 pandemic. 
Finally, this research only implemented a quantitative methodology, while the 
qualitative methodology was absent, as a result of time constraints and COVID-19. 
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Chapter 4: Findings 
4.1 Descriptive Statistics 
This section of the research will present the analysis of the data collected using 
Qualtrics, based on the questionnaires (provided in Appendices A and B). The data 
were analysed using the SPSS statistical tool, and will be displayed in the form of 
descriptive statistics, inferential statistics (including Pearson correlations), and validity 
and regression analyses. 
4.2 Regression Analysis 
The regression analysis presented in Table 4.1 aimed to test the relationship 
between the dependent and independent variables based on a significance level of 5%. 
If the results showed a significance level below 5%, H0 would be rejected and H1 
accepted, and vice versa. All independent variables showed a significant relationship, 
with significance levels below 5%. For example, innovations (0.039), risk (0.041), 
leadership (0.030) and networking (0.031) had a direct relationship with financial 
performance. Based on Table 4.1, the following equation could be executed. 
Financial performance = 0.025 + 0.039 (innovations) + 0.041 (risk) + 0.030 (leadership) 
+ 0.031 (networking) 
This indicated that: 
• for every one unit increase in innovations, the financial performance of 
SMEs was affected by 3.9% 
• for every one unit increase in risk, the financial performance of SMEs was 
affected by 4.1% 
• for every one unit increase in leadership, the financial performance of SMEs 
was affected by 3% 
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• for every one unit increase in networking, the financial performance of 





Model R R2 Adjusted R2 Std Error of the Estimate 
1 .488a .446 .417 .02414 
a. Predictors: (constant), networking, risk, innovations, leadership 
 
ANOVAa 
Model Sum of Squares df Mean Square F Sig. 
1 
Regression .022 4 .007 12.047 .000b 
Residual .051 91 .001   
Total .081 95    
a. Dependent variable: financial performance 
b. Predictors: (constant), networking, risk, innovations, leadership 
 
Coefficients 
Model Unstandardised Coeff. Standardised Coeff. T Sig. 
B Std. Error Beta 
1 
(Constant) .027 .011  2.429 .025 
Innovations .289 .121 .081 2.388 .039 
Risk .282 .128 .198 2.031 .041 
Leadership .274 .105 .080 2.609 .030 
Networking .340 .091 .377 3.738 .031 
a. Dependent variable: financial performance  
 
Thus, the following hypotheses could be validated: 
H10: There is no statistical evidence of a relationship between innovation 
competency and SMEs’ success in the Kingdom of Saudi Arabia (rejected). 
H11: There is statistical evidence of a relationship between innovation 
competency and SMEs’ success in the Kingdom of Saudi Arabia (accepted). 
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H20: There is no statistical evidence of a relationship between leadership 
competency and SMEs’ success in the Kingdom of Saudi Arabia (rejected). 
H21: There is statistical evidence of a relationship between leadership 
competency and SMEs’ success in the Kingdom of Saudi Arabia (accepted). 
H30: There is no statistical evidence of a relationship between networking 
competency and SMEs’ success in the Kingdom of Saudi Arabia (rejected). 
H31: There is statistical evidence of a relationship between networking 
competency and SMEs’ success in the Kingdom of Saudi Arabia (accepted). 
H40: There is no statistical evidence of a relationship between risk-taking 
competency and SMEs’ success in the Kingdom of Saudi Arabia (rejected). 
H41: There is statistical evidence of a relationship between risk-taking 
competency and SMEs’ success in the Kingdom of Saudi Arabia (accepted). 
The survey used for collecting the data can be found in Appendices A and B. 
4.2.1 Innovation Descriptive Statistics 
Table 4.2 presents the statistics related to innovation and its importance for 
financial performance, obtained from implementing a Likert scale ranging from 1 to 7. 
The results showed a mean of 2 for all questions, which meant that the participants 
strongly agreed and were implementing innovation practices in operating their SMEs in 
the Kingdom of Saudi Arabia. It was obvious that they were focusing on mobile 
banking, mobile payments, digitalisation and e-commerce. This is considered a good 
indicator that demonstrates that innovation tends to have a direct effect on the 
performance and sustainability of SMEs in the Kingdom of Saudi Arabia. 
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Table 4.2 
Innovation Descriptive Statistics 
Descriptive Statistics 
 N Min. Max. Mean Std Dev. 
You have a creative and innovative business mindset 123 1 7 2.18 1.124 
You have the basics of business management that help 
you to be an entrepreneur 123 1 6 2.08 1.083 
You have sufficient knowledge of how to access 
financing for your business 123 1 7 2.77 1.311 
You have knowledge about those with experience in 
your business and the ability to communicate with them 123 1 6 2.16 1.003 
You experience great pleasure when doing your business 123 1 5 1.52 .853 
You have varied and useful ideas to make your business 
successful 123 1 4 1.83 .732 
You had sufficient knowledge about the field of 
entrepreneurship in the Kingdom before you started your 
business 
123 1 7 3.10 1.490 
You have the ability to manage operations and marketing 
in your business 123 1 5 2.32 .989 
You have the ability to acquire materials of appropriate 
cost and high quality that serve your business’s products 123 1 7 2.16 1.242 
You insist on making your business successful, 
regardless of the suitability of the type of business to 
your field of interest or specialisation 
123 1 7 2.31 1.173 
Valid N  123     
 
4.2.2 Risk Descriptive Statistics 
Table 4.3 presents the statistics related to risk and its importance for financial 
performance, obtained from implementing a Likert scale ranging from 1 to 7. The 
results showed a mean of 2 for some questions and a mean of 1.5 for other questions, 
which indicated that the participants strongly agreed and were implementing risk 
practices in operating their SMEs in the Kingdom of Saudi Arabia. It was obvious that 
they were focusing on implementing careful moves and taking manageable risks to 
ensure sustainability and minimise risk shocks. This is demonstrated in Table 4.3, given 
that the mean of the questions was between 1 and 2, which fell between ‘strongly agree’ 
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and ‘agree’ on the research scale. This is considered a good indicator that means that 
risk tends to have a direct effect on the performance and sustainability of SMEs in 
Kingdom of Saudi Arabia. 
 
Table 4.3 
Risk Descriptive Statistics 
Descriptive Statistics 
 N Min. Max. Mean Std Dev. 
In your business, you tend to design and implement 
enterprises with guaranteed financial returns and without 
risk 
123 1 7 2.78 1.416 
You make sacrifices in exchange for your future financial 
returns 123 1 7 2.04 1.155 
You are ready to make high-risk decisions at your 
business level 123 1 7 2.33 1.272 
You insist on adopting new work development methods 
in your business 123 1 6 1.99 1.075 
You know the appropriate funders for your business 123 1 7 2.93 1.521 
You have high technical skills to serve your business 123 1 7 2.30 1.173 
You can establish and build partnerships that help your 
enterprise succeed 123 1 6 2.39 1.226 
Valid N 123     
 
4.2.3 Leadership Competency 
Table 4.4 presents the statistics related to leadership and its importance for 
financial performance, obtained from implementing a Likert scale (Saunders, 2007) 
ranging from 1 to 7. The results showed a mean of 2 for some questions and a mean of 
1.5 for other questions, which indicated that the participants strongly agreed and were 
implementing risk practices in operating their SMEs in the Kingdom of Saudi Arabia. It 
was obvious that they focused on implementing leadership practices in the workplace 
and were especially focused on motivating and communicating with employees. This 
can be seen in Table 4.4, as the mean of questions was between 1 and 2, which fell 
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between ‘strongly agree’ and ‘agree’ according to the research scale. This is considered 
a good indicator and means that leadership practices tend to have a direct effect on the 





 N Min. Max. Mean Std Dev. 
You have a high ability to handle and solve problems in your 
business 123 1 6 1.95 .965 
You have the ability to compete against those who have the 
same business 123 1 7 2.37 1.162 
You are highly accomplished and challenging 123 1 5 1.71 .885 
You have high confidence in your capabilities and the 
potential to make your business successful 123 1 4 1.55 .715 
You constantly seek to own a business that you run 
independently 123 1 7 2.51 1.231 
You have a clear and thoughtful future vision for your 
enterprise growth and development 123 1 6 2.44 1.003 
You have the ability to efficiently manage the expenses and 
financial resources of your business 123 1 6 2.09 1.027 
You have the ability to efficiently manage the human 
resources of your business 123 1 7 2.21 1.329 
You have sufficient knowledge of the leadership skills and 
techniques that contribute to the success of your business 123 1 7 2.14 1.393 
You insist on producing more new services and products in 
your business 123 1 7 2.52 1.244 
Valid N 123     
 
4.2.4 Networking Competency Descriptive Statistics 
Table 4.5 presents the statistics related to networking and its importance for 
financial performance, obtained from implementing a Likert scale ranging from 1 to 7. 
The results showed a mean of 2 for some questions and a mean of 1.5 for other 
questions, which indicated that the participants strongly agreed and were implementing 
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networking practices in operating their SMEs in the Kingdom of Saudi Arabia. It was 
obvious that they focused on implementing partnerships with other vendors and 
developing multiple revenue streams. This can be seen from Table 4.5, as the mean of 
the questions was between 1 and 2, which fell between ‘strongly agree’ and ‘agree’ on 
the research scale. This is considered a good indicator that means that network 
competency tends to have a direct effect on the performance and sustainability of SMEs 
in the Kingdom of Saudi Arabia. The survey can be viewed in Appendices A and B. 
 
Table 4.5 
Networking Competency Descriptive Statistics 
Descriptive Statistics 
 N Min. Max. Mean Std Dev. 
You have high social and personal communication skills 123 1 6 1.98 1.075 
You have a clear and thoughtful plan to find new markets to 
serve your business 123 1 7 2.53 1.399 
You insist on using modern technology to increase productivity 
in your business 123 1 6 1.90 1.031 
In your business, you are interested in implementing and 
conducting research and studies targeting the local market 123 1 7 2.92 1.652 
In your business, you insist on retaining human talents and 
competencies by providing them with a suitable work 
environment 
123 1 5 2.07 .997 
You market your business with creative and unconventional 
ideas in marketing 123 1 6 2.45 1.255 
You have the ability to analyse future conditions and 
expectations that will help you forecast the future of your 
business 
123 1 6 2.41 1.120 
 123     
 
4.3 Collinearity 
The collinearity test presented in Table 4.6 was implemented to test the 
correlations between the variables, and the following results were obtained: 
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• innovations and financial performance = 0.172 
• leadership and financial performance = 0.153 
• networking and financial performance = 0.139 
• risk and financial performance = 0.086. 
Given that all numbers were below 0.7, this indicated that there was no 







Innovation Risk Leadership Networking 
Financial 
performance 
Pearson correlation 1 .172 .086 .153 .139 
Sig. (2-tailed)  .094 .403 .136 .176 
N 123 123 123 123 123 
Innovation 
Pearson correlation .172 1 .656** .699** .632** 
Sig. (2-tailed) .094  .000 .000 .000 
N 123 123 123 123 123 
Risk 
Pearson correlation .086 .656** 1 .687** .648** 
Sig. (2-tailed) .403 .000  .000 .000 
N 123 123 123 123 123 
Leadership 
Pearson correlation .153 .699** .687** 1 .736** 
Sig. (2-tailed) .136 .000 .000  .000 
N 123 123 123 123 123 
Networking 
Pearson correlation .139 .632** .648** .736** 1 
Sig. (2-tailed) .176 .000 .000 .000  
N 123 123 123 123 123 
**. Correlation is significant at the 0.01 level (2-tailed). 
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4.4 Validity and Reliability Analysis 
Validity and reliability analysis was conducted to test whether the collected data 
were valid and reliable. The rule of thumb states that, if the Cronbach’s alpha is lower 
than 0.5, this means that the collected data are not reliable. If the Cronbach’s alpha is 
between 0.5 and 0.7, the collected data are reliable. In this study, the Cronbach’s alpha 
indicated reliable data for all variables, since all indicators were above 0.7. This meant 
that the collected data were reliable and ready for statistical analysis. 
 
Table 4.7 
Validity and Reliability 







Extraction method: principal component analysis 
a. One component extracted 
 
4.5 Conclusion 
This chapter has discussed the analysis of the collected data through validating 
the research hypotheses using regression analysis. The following chapter will present 
the study conclusions and recommendations, as well as the limitations that this study 
encountered. 
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Chapter 5: Discussion 
5.1 Introduction 
This chapter focuses on reviewing the research findings, assumptions and 
recommendations. The study aimed mainly to investigate the effect of entrepreneurial 
competencies on the success of SMEs in the Kingdom of Saudi Arabia. Data were 
viewed and the findings were associated with the existing literature, both scientifically 
and theoretically. This chapter presents the study summary, conclusion and 
recommendations systematically, based on the research variables of innovation 
competency, leadership competency, networking competency and risk-taking 
competency. 
5.2 Summary of Research Findings 
5.2.1 Innovation Competency and Survival of SMEs 
This research first aimed to assess the effect of innovation on the success of 
SMEs in the Kingdom of Saudi Arabia. The results indicated that many respondents 
generated new ideas twice each year. The majority of respondents used mobile banking 
apps to include different digital innovations in their company. Many SMEs in the 
Kingdom of Saudi Arabia have noted technological development applications, such as 
internet marketing, SMS banking and automation services. Many firms were only 
rebranded once in terms of rebranding. This study’s inferential statistics exposed the 
strong correlation between innovation skills and the success of SMEs in the Kingdom 
of Saudi Arabia. Colombelli et al. (2016) also viewed innovation as essential for 
strengthening a company’s capacity to grow and survive by enhancing performance 
through generating new products, processes and markets. 
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5.2.2 Leadership Competency and Survival of SMEs 
The study’s second goal was to explore how entrepreneurship leadership skills 
affect the success of SMEs in the Kingdom of Saudi Arabia. The study showed that 
most of the SMEs employed a variety of leadership skills, including the results driving 
characteristics, communication with employees and motivation for employees (winning 
and promoting their wellbeing). The research also showed that most businesses still 
used telephones and email as their preferred form of contact. Most participants 
compensated at least once for their employees’ good results. The respondents had each 
completed at least three leadership preparation sessions by attending a leadership 
school. 
In addition, most respondents indicated that, in their respective companies, 
direction, role modelling and absolute control and order were efficient. The results 
showed that leadership abilities greatly affected the success of these SMEs in the 
Kingdom of Saudi Arabia. These results align with Pasmore (2009), who reported that 
company owners’ leadership ability provides firms with an opportunity to improve and 
expand through improving problem-solving and collaborative success between workers. 
5.2.3 Networking Competency and Survival of SMEs 
The third study goal was to investigate the effect of networking skills on the 
sustainability of SMEs in the Kingdom of Saudi Arabia. The results showed that most 
respondents had collaborated with other joint selling vendors, approached former 
customers and established multiple income sources as networking strategies. The 
findings also showed that the majority of respondents attended at least three social 
factors. Most participants were eligible for supervision, while others focused time on 
leisure activities. Further, the results indicated that most participants attended seminars, 
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workshops, exhibits and focus groups as valuable social network events. The research 
indicated that WhatsApp was more widely used for the chosen social networking site. 
Overall, based on the inferential statistics, the results indicated that network 
competencies in the Kingdom of Saudi Arabia had an important and beneficial effect on 
the survival of SMEs. These results align with those of Taneja and Toombs (2014), who 
found that client success in the new world is dependent on how efficiently networking 
is performed, by which better processes and opportunities are established. 
5.2.4 Risk-taking Competency and Survival of SMEs 
The fourth aim of the study was to identify the effect of risks on the survival of 
SMEs in the Kingdom of Saudi Arabia. The study showed that most respondents did 
not take any significant risks to support their business’s current role. Moreover, most 
respondents performed a risk evaluation for their business. The results also indicated 
that a number of respondents accepted that the company’s existence was influenced by 
decision-making, managing risk, careful consideration of risks and measured steps.  
The inferential statistics showed a positive and meaningful effect of risk-taking 
competency on the survival of SMEs in the Kingdom of Saudi Arabia. This result 
contrasts with that of Caliendo et al. (2010), who found that risk-taking was a critical 
factor of small companies that aimed to turn their industries into different realms in 
certain sectors and product lines. 
5.2.5 Success of SMEs in Kingdom of Saudi Arabia 
Based on the respondents’ views, the analysis aimed to investigate the survival 
of SMEs in the Kingdom of Saudi Arabia. With respect to the amount of working years 
of respondents, most respondents had been in service for at least three years, but their 
numbers were declining over time. Further, the findings indicated that most respondents 
planned to close down their business in the near future, as a result of different factors, 
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including a decrease in profit margins, lack of capacity, commitment to doing other 
things and a focus on other enterprises. Most small businesses had taken advantage of 
diversification, fusion and procurement, giving the business time and strategies for 
growth and investing profit back into its main survival tactics.  
Overall, this research showed that market skills have a major positive effect on 
the success of SMEs in the Kingdom of Saudi Arabia. This contrasts with the research 
by Penchev and Salopaju (2011), who found that the entrepreneur has been anticipating 
contact in various dimensions, such as theoretical, attitudinal, psychological, 
technological and administrative problems with environmental factors that need him or 
her to be highly competent. 
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Chapter 6: Conclusions and Contributions 
6.1 Conclusion 
6.1.1 Innovation Competency 
Innovation skills were considered essential for entrepreneurs for improving the 
survival prospects of SMEs in the Kingdom of Saudi Arabia. As such, this study argued 
that the innovation of entrepreneurs ensures that SMEs stay ahead of the competition. 
Innovative technologies are recognised as a crucial factor of competitiveness, and can 
be seen as a requirement for success and growth in an increasingly hyper-competitive 
sector. Innovation enables SMEs to remain ahead of the competition by maintaining a 
large market share and temporary monopoly. 
Innovation is the way that businesses build inimitable properties and thereby 
gain a strategic edge that is permanent. Innovation is essential to long-term survival for 
creative companies to gain rents by the temporary formation of a monopoly. Innovation 
advantages may allow SMEs to negotiate effectively with well-established colleagues 
and subsequently remain in operation for a longer period. The products offered by 
SMEs seem similar and little is done to distinguish them from their competitors, which 
can only be achieved through innovation. 
6.1.2 Leadership Competency 
This study concludes that strong leadership attributes are essential to SMEs’ 
survival in the Kingdom of Saudi Arabia, as this includes supporting, guiding, 
participation and achieving parameters. Efficient leadership is a strong driver of growth 
for management and a sustainable strategic sustainability benefit. Through the 
connection of work results and appreciated bonuses, SMEs are able to accomplish their 
goals more effectively.  
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As a result of the effective listening and management abilities of success-
oriented managers, SMEs are able to improve their efficiency and subsequent survival. 
The company owners or managers are essentially the leaders of their companies. Their 
leadership capability influences the company’s willingness to make important decisions 
and actions to achieve strategic profit and improve development and sustainability. 
6.1.3 Networking Competency 
The study considered networking the primary competency influencing the 
success of SMEs. The assumption is that networking is necessary for SMEs to succeed, 
such that market transactions are replicated and knowledge exchange is beneficial. 
Partnerships have been commonly used by SMEs as a dynamic mechanism for 
networking in the form of clusters, strategic alliances and companies, thereby 
promoting ongoing activity or transactions. Networking can also be a source to gather 
information, develop ideas and share and seek advice for the improvements of a 
company that is a survival recipe. 
As a result of team building and accessing multiple revenue streams with other 
vendors, many SMEs are reinforcing their competitive foundations, thereby ensuring 
their sustainability and performance. Networks produced in businesses by shareholders 
are especially valuable for the business in the future. However, this study concluded 
that the networking aspects used by SMEs are not very successful because most 
networked companies devote too little time to business forums. 
6.1.4 Risk-taking Competency 
This study argues that risk-taking capabilities influence the sustainability of 
small businesses in the Kingdom of Saudi Arabia. The way that entrepreneurs view and 
handle uncertainties in their businesses relies on continuous market sustainability. The 
mindset of entrepreneurs is to gamble only when the situation is closely evaluated since 
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good risk-taking is generally accepted as being more strategy than chance. In doing so, 
businesspeople can take advantage of the challenge to generate demand that enhances 
income and thus success. 
For a corporation to develop and maintain its activities, executives or 
shareholders may take chances because they are eager to see the business prosper and 
thrive.  
6.2 Practical Contribution for Chosen Variables 
6.2.1 Innovation Competency 
This study recommends that SMEs use innovation skills to enhance their 
success through management. SMEs are more efficient and improve their success 
through the development of innovative product lines and the adoption of creative 
concepts. SMEs are expected to invest in new markets and encourage their employees 
to be more innovative to improve their performance and survival. 
6.2.2 Leadership Competency 
This study further advises that owners of SMEs should develop their leadership 
skills as a core feature of organisational success and sustainability, in compliance with 
the analysis findings. As leaders, owners should follow clear methods of 
communication to promote cohesion and often delegate duties as a mechanism of 
training to employees, preferably through technological communication channels. As 
leaders, SME managers should ensure they motivate staff through leading by example. 
Moreover, this study advises that SME managers should ensure that consistent 
strategies are established to improve sustainability by concentrating on a common 
target. All these aspects are achievable if leaders seek to actively develop their 
leadership skills according to their organisational objectives. 
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6.2.3 Networking Competency 
This study further advises that companies use networking as a means to achieve 
strategic advantage and broaden their consumer base arising from network marketing. 
Entrepreneurs may leverage or pursue new business possibilities by cooperative 
partnerships with other entrepreneurs, market sales and resource sharing. The findings 
indicated that the company remains resilient and increases its probability of success, as 
networking is generally viewed as a strategic weapon. When a SME owner has a 
network with others, he or she will regard the network as a buddy, rather than a 
business contact. 
6.2.4 Risk-taking Competency 
This study further suggests that SMEs implement risk-reduction policies via 
measured tactical movements and close consideration of the alternatives available to 
maximise the probability of landing as the effectiveness of risk-taking is greater due to 
design and more than chance. Careful actions and stable paths should also be made and 
not raised to unpredictable risks by client managers.  
6.2.5 Entrepreneurial Competency 
Overall, entrepreneurial ability has a large positive effect on the sustainability of 
SMEs in the Kingdom of Saudi Arabia. This study advises that SME owners work on 
their entrepreneurial competencies by conferences, forums and community meetings to 
obtain or develop these competencies. A regulatory body, such as the Micro and Small 
Enterprise Authority (MSEA), must force the registration of SMEs and must include 
continuing growth points via unique workshops targeted at improving SMEs’ survival 
and via a yearly trade licence renewal that is bound to certain minimum continuing 
professional development points. To maintain a culture of education in SMEs, 
legislation should encourage SMEs to engage in these preparations by developing their 
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entrepreneurship skills and participating in a dynamic industry. As a result, SMEs will 
find diversification, mergers and acquisitions, and reversal of income as feasible 
alternatives to remain competitive. 
6.3 Contributions to Knowledge 
This study was based on examining the survival of SMEs in the Kingdom of 
Saudi Arabia, based on entrepreneurial competences. The research was limited to SMEs 
in the Kingdom of Saudi Arabia, with the largest number of SMEs in the Kingdom of 
Saudi Arabia with an industrial framework. A similar study could be conducted in a 
rural district and compare the research findings.  
This research consisted of four entrepreneurship abilities—innovation 
competency, leadership competency, networking skills and risk-taking skills. Many 
additional entrepreneurial competences should also be researched, such as expertise and 
management competences, to determine how they influence the success of SMEs. This 
study centred on the sustainability of SMEs, which is basically how SMEs can best 
sustain themselves and survive. Similar study may be undertaken on how 
entrepreneurship skills influence the other factors that are equally important to SMEs, 
including leadership and efficiency. 
It is evident from this study’s analysis that the success of SMEs is related 
directly to entrepreneurial competences. Further analysis could encompass additional 
considerations that might encourage the sustainability of SMEs, such as government 
policy initiatives, financial flexibility, location, track record keeping, marketing 
expertise and economic conditions. 
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Appendix A: Effect of Entrepreneurial Characteristics on the 
Success of SMEs in the Saudi Arabian Market 
Start of Block: 
 
Project Title: The Impact of Entrepreneurial Characteristics on the Success of SMEs in 
the Saudi Arabian Market 
 
Thank you for participating in this survey that is being conducted by Mr Yasir Alfarsi at 
the Western Sydney University in NSW, Australia under the able supervision of Dr 
Thomas Kilikauer from the School of Business at the Western Sydney University. 
 
The research seeks to understand how entrepreneurial characteristics can lead to the 
success of the SMEs in Saudi Arabian market. 
 
The information provided by the participants through this questionnaire will be used for 
research purposes only. The data collected through this study will not be used for any 
purpose other than this project and the said data will be summarised and its outcomes 
reported in the thesis of this project or any subsequent publications. The identity and the 
data/information collected from the participants will be kept totally anonymous. 
 
Any questions regarding the survey can be directed to the: 
 
Researcher: 
Yasir Alfarsi, email: 16702338@student.westernsydney.edu.au 
 
Principal Supervisor: 
Dr Thomas Klikauer, email: T.Klikauer@westernsydney.edu.au 
 
at the Western Sydney University, New South Wales, Australia. 
 
The completion of this survey implies your consent to participate. If you choose to 
participate, please complete the survey questionnaire. 
 
If you have any concerns or questions regarding research ethics, please contact the 
Ethics Committee through Research Engagement, Development and Innovation (REDI) 
on telephone +61 2 4736 0229 or email humanethics@westernsydney.edu.au. 
 
I thank you for your kind participation in this study and appreciate the valuable time 
and effort in completing the survey questionnaire. 
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Part 1: Basic information of the respondent 
 
Q1 Gender 
o Male (1) 
o Female (2) 
 
 








Q4 Marital status 
o Single (1)  
o Married (2)  
o Divorced (3)  
o Widower/widow (4)  
o Other (5)  
 
 
Q5 In addition to your business, do you work as an employee in: 
o Government sector (1)  
o Private sector (2)  
o Charitable sector (3)  
o Completely dedicated to my business (4)  
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Q7 Academic qualification 
o High school education or less (1)  
o Post–high school diploma (2)  
o Bachelor degree (3)  
o Postgraduate education (master/PhD) (4) 
 
 
















Q12 What is your enterprise classification? 
o Medium-sized (1)  
o Small-sized (2) 
 
 
Part 2: Entrepreneur characteristics and features in SMEs 
 
To what extent do you agree with the following statements regarding your 
characteristics and features as an entrepreneur in SMEs? 
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Q13 You have a creative and innovative business mindset 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q14 You have the basics of business management that help you to be an 
entrepreneur 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q15 You have high social and personal communication skills 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q16 You make sacrifices in exchange for your future financial returns 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q17 You have sufficient knowledge of how to access financing for your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q18 You have knowledge about those with experience in your business and the 
ability to communicate with them 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q19 You have a high ability to handle and solve problems in your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q20 You have the ability to compete against those who have the same business  
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q21 You experience great pleasure when doing your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q22 You are highly accomplished and challenging 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q23 You have high confidence in your capabilities and the potential to make your 
business successful 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q24 You are ready to make high-risk decisions at your business level 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q25 You constantly seek to own a business that you run independently 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q26 You have a clear and thoughtful future vision for your enterprise growth and 
development 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q27 You insist to adopt new work development methods in your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q28 You know the appropriate funders for your business  
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q29 You have high technical skills to serve your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q30 You have varied and useful ideas to make your business successful 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
End of Block: 
 
Start of Block: 
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Part 3: Business management and administrative experience in SMEs 
 
To what extent do you agree with the following statements regarding your 
administrative experience as an entrepreneur in SMEs? 
 
 
Q31 You had sufficient knowledge about the field of entrepreneurship in the 
Kingdom before you started your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q32 You have the ability to manage operations and marketing in your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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33 You can establish and build partnerships that help your enterprise succeed 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q34 You have the ability to efficiently manage the expenses and financial 
resources of your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q35 You have the ability to efficiently manage the human resources of your 
business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q36 You have sufficient knowledge of the leadership skills and techniques that 
contribute to the success of your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q37 You insist on producing new services and products in your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q38 You have a clear and thoughtful plan to find new markets to serve your 
business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q39 You insist on using modern technology to increase productivity in your 
business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q40 In your business, you are interested in implementing and conducting research 
and studies targeting the local market 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q41 In your business, you insist on retaining human talents and competencies by 
providing them with a suitable work environment 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q42 You market your business with creative and unconventional ideas in 
marketing 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q43 You have the ability to acquire materials of appropriate cost and high quality 
that serve your business’s products 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q44 You insist on making your business successful, regardless of the suitability of 
the type of business to your field of interest or specialisation 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
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Q45 In your business, you tend to design and implement enterprises with 
guaranteed financial returns and without risk 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
 
Q46 You have the ability to analyse future conditions and expectations that will 
help you forecast the future of your business 
o Strongly agree (1)  
o Agree (2)  
o Somewhat agree (3)  
o Neutral (4)  
o Somewhat disagree (5)  
o Disagree (6)  
o Strongly disagree (7)  
 
End of Block: 
 
Start of Block: 
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Q47 Choose from the following: 
o I would like to select Directive Leadership style (directs employees to improve 
their work through special meetings, providing them with the tools, advice and 
support they need to succeed) (1)  
o I would like to select Participative Leadership style (based on receiving 
contributions from all workers when making important decisions, so that everyone 
contributes to making decisions) (2)  
o I would like to select Transformational Leadership style (based on leadership 
motivation by providing unusual incentives for workers to raise morale to find new 
and creative ideas and treatments for current problems) (3)  
 













  ةریغصلاو ةطسوتملا تآشنملا حاجن ىلع لامعألا ةدایر صئاصخ ریثأت 
 يدوعسلا قوسلا يف
 
 ...ھتاكربو هللا ةمحرو مكیلع مالسلا
يتلاو ،2030 ًةبیبحلا انتكلمم ةیؤر عم ًاماجسنا ً ةدایرب ًاریبك ًامامتھا تلوأ ً
 ةریغصلا تآشنملا يف لامعألا ةدایر عیجشت لالخ نم ،اھیمانتو لامعألا
 زیزعت لجأ نم ةدیدج تاعانص يف تارامثتسالاو صیصختلاو ةطسوتملاو
 لجأ نم ةساردلا هذھ يتأت ،ةكلمملل يلامجإلا يلحملا جتانلا يف ةئفلا هذھ ةمھاسم
 ةریغصلا تاكرشلا حاجن ىلع لامعألا داور تامسو صئاصخ رثأ سایق
 ةیراجتلا صرفلا دیدحت مدخی امب ،ةیدوعسلا ةیبرعلا ةكلمملا يف ةطسوتملاو
 ةساردلا هذھ نأ ثیح .مھلامعأ حاجن تایساسأب لامعألا داورل لضفأ مھف نیوكتل
  .لامعألا ةرادإ يف ریتسجاملا ةجرد ىلع لوصحلل بلطتم
 نم انعم نواعتلا مكتداعس نم لمأن ،ةساردلا يف ةغلاب ةیمھأ نم مكیأرل املو
 متیس يتلا تانایبلا نأ مكل نیدكؤم ،نایبتسالا ةلئسأ لوح مكئارآ ءادبإ لالخ
 ضارغأل الإ اھمادختسا نل نایبتسالا اذھ يف مكتكراشم لالخ نم اھیلع لوصحلا
 تقولا ردقأو ةساردلا هذھ يف ةمیركلا مكتكراشم ىلع مكركشأ .طقف يملعلا ثحبلا
 .نایبتسالا نایبتسا لامكتسا يف نیمیقلا دھجلاو
 :راسفتسالل
 يسرافلا رسای :ثحابلا
 student.westernsydney.edu.au@16702338 :ينورتكلإلا دیربلا
 ریوكیلك ساموت روتكدلا :يسیئرلا فرشملا
  T.Klikauer@westernsydney.edu.au :ينورتكلإلا دیربلا
 ایلارتسأ ، زلیو ثواس وین ،يندیس نرتسیو ةعماج
 لاصتالا ىجریف ،ثحبلا تایقالخأ صوصخب ةلئسأ وأ فواخم يأ كیدل تناك اذإ
 ىلع )REDI( راكتبالاو ریوطتلاو ثاحبألا ةكراشم لالخ نم تایقالخألا ةنجلب
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الجزء األول: البیانات األساسیة للمستجیب  
 . أثنى2                        ذكر  .1 الجنس  )1
   ........................................................... مدینة السكن  )2
 ........................................................... العمر  )3
 الحالة االجتماعیة )4
 . مطلق/مطلقة3 . متزوج/متزوجة2 . أعزب/عزباء1
  .............. أخرى: 5 . أرمل/ أرملة4
باإلضافة إلى عملك  )5
التجاري، ھل تعمل 
               القطاع الحكومي .1 كموظف في:
. القطاع 2
 . القطاع الخیري4 الخاص
. متفرغ بشكل كامل 5
 لعملي التجاري
طبیعة النشاط عملك  )6
 ........................................................... التجاري
 المؤھل العلمي  )7
 بكالوریوس .3 ثانوي أو أقل .1
 / دكتوراه)دراسات علیا (ماجستیر  .4 دبلوم بعد الثانویة .2
   التخصص  )8
عدد سنوات خبرتكم  )9
 ........................................................... في المجال التجاري 
كم عدد المشاریع  )10
التجاریة التي قمت 
 بتأسیسھا؟
....................................................  
كم عدد المشاریع  )11
التجاریة التي 
نجحت في تأسیسھا 
 قائمة؟وما زالت 
 
ما ھو تصنیف  )12
 . منشأة صغیرة2                                . منشأة متوسطة1 منشأتك؟
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الجزء الثاني: خصائص وسمات رائد األعمال في المنشآت المتوسطة والصغیرة  
ما درجة موافقتك على ما یلي فیما یتعلق بالخصائص والسمات المتوفرة لدیك كرائد أعمال في 
المنشآت المتوسطة والصغیرة؟   
العبارات كبیرنعم بشكل   نعم   
نعم إلى 
حد ما محاید   
ال إلى 
حد ما ال    
ال 
 ً إطالقا  
تمتلك عقلیة تجاریة تتسم باإلبداع  )13
واالبتكار  7  6  5  4  3  2  1  
أساسیات إدارة األعمال التي تمتلك  )14
تساعدك بأن تكون رائد أعمال  7  6  5  4  3  2  1  
تمتلك مھارات عالیة في التواصل  )15
7  واالتصال الشخصي  6  5  4  3  2  1  
تقوم بتقدیم التضحیات مقابل ما  )16
ستحصل علیھ من عوائد مالیة 
مستقبلیة  
7  6  5  4  3  2  1  
تمتلك المعرفة الكافیة بكیفیة الحصول  )17
لمشروعك التجاري على تمویل  7  6  5  4  3  2  1  
لدیك المعرفة حول أصحاب الخبرة في  )18
مجال عملك التجاري والقدرة على 
التواصل معھم  
7  6  5  4  3  2  1  
لدیك قدرة عالیة على التعامل مع  )19
المشكالت التي تواجھ عملك التجاري 
والقیام بحلھا  
7  6  5  4  3  2  1  
لدیك القدرة على منافسة من ھم في  )20
نفس نشاطك التجاري   7  6  5  4  3  2  1  
تشعر بمتعة كبیرة عند مزاولة عملك  )21
التجاري  7  6  5  4  3  2  1  
تتمتع بقدرة عالیة على اإلنجاز  )22
والتحدي  7  6  5  4  3  2  1  
لدیك ثقة عالیة بقدراتك وإمكانیاتك  )23
لنجاح عملك التجاري  7  6  5  4  3  2  1  
قرارات مخاطرھا عالیة مستعد التخاذ  )24
على مستوى عملك التجاري  7  6  5  4  3  2  1  
تسعى باستمرار المتالك عمل خاص  )25
تدیره بنفسك دون االعتماد على 
اآلخرین  
7  6  5  4  3  2  1  
لدیك رؤیة مستقبلیة واضحة  )26
ومدروسة لنمو مشروعك وتنامیھ  7  6  5  4  3  2  1  
تحرص على تبني أسالیب جدیدة في  )27
مشروعك التجاريتطویر العمل في   7  6  5  4  3  2  1  
لدیك معرفة بالجھات التي تقدم التمویل  )28
المناسب لمشروعك التجاري   7  6  5  4  3  2  1  
تمتلك مھارات عالیة في الجانب التقني  )29
بما یخدم مجال مشروعك التجاري  7  6  5  4  3  2  1  
لدیك أفكار متنوعة ومفیدة لنجاح  )30
مشروعك التجاري  7  6  5  4  3  2  1  
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الثالث: إدارة األعمال والخبرة اإلداریة في المنشآت المتوسطة والصغیرةالجزء   
ما درجة موافقتك على ما یلي فیما یتعلق بالخبرة اإلداریة المتوفرة لدیك كأحد رواد األعمال في 
المنشآت المتوسطة والصغیرة؟   
العبارات كبیرنعم بشكل   نعم   
نعم إلى 
حد ما محاید   
ال إلى 
حد ما ال    
ال 
 ً إطالقا  
تتوفر لدیك المعرفة الكافیة حول مجال  )31
ریادة األعمال في المملكة قبل بدایتك 
في مشروعك التجاري  
7  6  5  4  3  2  1  
لدیك القدرة على إدارة العملیات  )32
والتسویق في عملك التجاري  7  6  5  4  3  2  1  
تستطیع إقامة وبناء الشراكات التي  )33
تساعد في نجاح مشروعك  7  6  5  4  3  2  1  
لدیك القدرة على إدارة النفقات  )34
والموارد المالیة لمشروعك التجاري 
بكفاءة عالیة  
7  6  5  4  3  2  1  
لدیك القدرة على إدارة الموارد البشریة  )35
لمشروعك التجاري بكفاءة عالیة  7  6  5  4  3  2  1  
لدیك معرفة كافیة بالمھارات واألسالیب  )36
القیادیة التي تساھم في نجاح 
مشروعك التجاري  
7  6  5  4  3  2  1  
تحرص على انتاج المزید من الخدمات  )37
والمنتجات الجدیدة في عملك التجاري  7  6  5  4  3  2  1  
لدیك خطة واضحة ومدروسة إلیجاد  )38
أسواق جدیدة تخدم عملك التجاري  7  6  5  4  3  2  1  
تحرص على استخدام التكنولوجیا  )39
الحدیثة بما یخدم زیادة اإلنتاجیة في 
عملك التجاري  
7  6  5  4  3  2  1  
تھتم في عملك التجاري بتنفیذ وإجراء  )40
األبحاث والدراسات التي تستھدف 
السوق المحلي  
7  6  5  4  3  2  1  
تحرص في عملك التجاري على  )41
استبقاء المواھب والكفاءات البشریة 
من خالل توفیر بیئة العمل المناسبة 
لھم  
7  6  5  4  3  2  1  
تقوم بتسویق عملك التجاري من خالل  )42
اإلبداعیة وغیر التقلیدیة في األفكار 
التسویق  
7  6  5  4  3  2  1  
لدیك القدرة في الحصول على المواد  )43
ذات التكلفة المناسبة والجودة العالیة 
التي تخدم منتجات عملك التجاري   
7  6  5  4  3  2  1  
تحرص على نجاح عملك بغض النظر  )44
عن مدى مالءمة نوع العمل مع 
اھتمامك أو تخصصك  
7  6  5  4  3  2  1  
تمیل في عملك التجاري الدخول في  )45
تصمیم وتنفیذ مشاریع ذات عوائد 
مالیة مضمونة خالیة من المخاطر  
7  6  5  4  3  2  1  
7لدیك القدرة على تحلیل الظروف  )46  6  5  4  3  2  1  
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العبارات كبیرنعم بشكل   نعم   
نعم إلى 
حد ما محاید   
ال إلى 
حد ما ال    
ال 
 ً إطالقا  
والتوقعات المستقبلیة التي تساعدك في 
استشراف مستقبل عملك التجاري  
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بشكل كبیر وواضح حالیاً مع فریق العمل ما أسلوب القیادة الذي تتبعھ وتعمل بھ  )47
في عملك التجاري؟  
. أسلوب القیادة الموجھة1   
(تقوم على توجیھ الموظّفین لتحسین عملھم من خالل االجتماعات الخاّصة بذلك، مع تزویدھم باألدوات، والنّصیحة والّدعم  
    الذي یحتاجون إلیھ للنّجاح)
. أسلوب القیادة التشاركیة 2   
 (تقوم على تلقي المشاركات من كافة العاملین عند اتخاذ القرارات المھمة، بحیث یساھم الجمیع في اتخاذ القرار) 
 
 . أسلوب القیادة التحویلیة3 
(تقوم على القیادة بالتحفیز من خالل توفیر محفزات غیر اعتیادیة للعاملین من أجل رفع الروح المعنویة نحو إیجاد أفكار  
 جدیدة وإبداعیة للمشكالت الحالیة) ومعالجات
 
